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The  law  may  be  new 

but  Disprin  has 
always  been  covered, 

New  laws  will  require  analgesics*to 
be  unit-packed  or  presented  in  CRCs. 

Disprin  has  had  the  protection  of 
foil  for  more  than  a  generation. 

But  then,  brand  leaders  are  always 
ahead  of  the  others.  ^J^k 

The  number  one  analgesic. 


Rural  reply  to 
PAGB  survey 

Forecasts  of 
medicines  and 
toiletries 
purchasini 

Chemists' 
opportunity 
in  sanpro 


"Pre-packed for  retail  sale  excluding  certain  effervescent  and  powder  forms. 
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When  they're  smiling... 


.mum's  smiling  too. 

When  children  are  teething  they  don't  tend 
to  smile  much.  Nor  do  they  sleep  well. 
Which  means  that  mum  doesn't  either. 

The  ideal  treatment  for  painful  infant 
teething  is  Bonjela. 

Bonjela  contains  Choline  Salicylate  a 
powerful,  fast  acting  analgesic  to  soothe 
away  pain.  It  also  contains  Cetalkonium 
Chloride,  a  wide  spectrum  antiseptic.  As 
well  as  reducing  any  secondary  infection, 
Cetalkonium  Chloride  lowers  surface 
tension  allowing  the  analgesic  quicker 
access  to  the  painful  mucosa. 

I  n  most  cases  Bonjela  soothes  away 
pain  in  1-3  minutes  and 
the  relief  lasts 
for  up  to 
3  hours. 


That's  why  we  call  it 


The 


3-minule 
smile 


mm 


CD 


Further  information  is  available  from.  Uoyrjs  .Pharmaceuticals'!,  td. 
A  member  of  Reckitt  b  Colman  Pharmaceutical  Division,  Hull. 


Preparations  containing  aspirin  should  not  be  givgn  .yJ 

to  babies  during  treatment  with  Bonjela.  product  Licence  no  0107/5002 
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Comment 


Honour  deserved 

Few  non-pharmacists  can  have  worked  so  hard  for 
pharmacy  as  has  John  Charlton,  secretary  of  the 
Pharmaceutical  Services  Negotiating  Committee.  But 
it  is  mainly  behind-the-scenes  work,  with  few  bouquets 
for  the  thankless  task  of  negotiating  on  behalf  of 
chemist  contractors — indeed,  at  many  of  his  "public" 
appearances,  Mr  Charlton  finds  himself  held  almost 
personally  responsible  for  the  inadequacies  of 
remuneration.  It  is  the  nature  of  the  man  that  those  who 
criticise,  whether  in  person,  over  the  telephone  or  at 
meetings,  usually  end  up  much  the  wiser  concerning 
the  realities  of  dealing  with  the  Government — even  if 
it  means  yet  again  explaining  the  workings  of  the 
system  from  first  principles!  His  knowledge  of  the 
application  of  the  contract's  "small  print"  to  everyday 
pharmacy  is  probably  unrivalled. 

All  who  have  had  the  good  fortune  to  benefit  from 
John  Charlton's  counsel  recognise  how  much  he  puts 
into  the  job,  and  this  week  we  are  delighted  to  record 
that  national  recognition  has  been  granted  in  the 
Birthday  Honours  list  (p869),  in  which  he  is  made  an 
Officer  of  the  Order  of  the  British  Empire.  It  is  a  fitting 
tribute  to  a  job  well  done. 

The  £'s  value 

The  national  Press  has  been  full  of  statistics  in  the  past 
few  weeks — the  international  value  of  the  £,  Britain's 
trading  balances,  etc — but  it  is  easy  for  them  to  appear 
remote  from  the  day-to-day  world  of  retailing. 

The  latest  economic  newsletter  of  the  Retail 
Consortium  has  taken  some  of  those  statistics  and 
related  them  more  directly  to  the  counter,  however, 
In  the  short-term,  it  states,  a  sterling  value  of  around 
$T70  is  equivalent  to  an  import  surcharge  of  15  per 
cent,  a  rise  in  food  prices  of  7  per  cent,  and  a  rise  in 
the  retail  price  index  of  five  or  six  points — or  around 
4  per  cent  over  12  months. 

For  a  £  value  of  $T75  the  index  rise  is  just  under  5 
points  and  at  $1-80  it  is  just  under  4  points.  On  the 
long-term  outlook,  the  newsletter  gives  a  simple 
rule-of-thumb  calculation  said  to  be  used  by  Whitehall — 
every  time  sterling  falls  by  10  per  cent,  retail  prices  will 
have  risen  2\  per  cent  after  one  year. 

Since  the  rises  in  food  prices  tend  to  be  greater  than 
those  for  goods  in  general,  the  consumer  may  be  faced 
with  making  savings  on  non-essential  purchases  in 
order  to  meet  the  rising  cost  of  necessities — which 
makes  it  particularly  prudent  for  the  retail  pharmacist 
to  secure  his  share  of  the  "essentials"  market  in  times 
of  economic  difficulty. 


Who?  Which?  Where?  What? 

Which  tablets  bears  an  imprint  of  concentric  circles? 
Who  can  supply  collapsible  metal  tubes? 
Where  are  Sangers  Ltd  wholesale  branches? 
The  answers  to  these  and  thousands  of  similar  questions 
which  arise  every  day  in  pharmacy  practice — retail, 
wholesale,  hospital,  industry — are  to  be  found  in  the 
1976  Chemist  &  Druggist  Directory  and  Tablet  & 
Capsule  Identification  Guide,  available  from  Benn 
Brothers  Ltd,  25  New  Street  Square.  London  EC4A 
3JA,  price  £8  to  C&D  subscribers,  £12  to 
non-subscribers,  post  free. 
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Society's  membership 
fee  raised  to  £31 


The  annual  full  fee  for  membership  of  the 
Pharmaceutical  Society  of  Great  Britain 
will  go  up  from  £28  to  £31  from  January 
1,  1977. 

A  Council  statement  issued  this  week 
refers  to  the  announcement  by  the 
treasurer,  Mr  Albert  Howells,  that  instead 
of  making  fee  alterations  expected  to  last 
for  a  period  of  years.  Council's  policy  in 
future  would  be  to  make  small  increases 
annually  in  line  with  the  expected  changes 
in  the  value  of  money  caused  by  inflation 
(C&D,  May  29,  p762).  "The  Chancellor 
of  the  Exchequer  has  announced  that  the 
Government  aim  to  reduce  inflation  by 
the  end  of  1977  to  7-8  per  cent.  It  may 
therefore  be  expected  that  the  average 
rate  of  inflation  throughout  1977  will  be 
at  least  10  per  cent  and  the  fee  increases 
are  based  on  this  figure." 

The  increases  relating  to  members'  fees 
will  be  reconsidered  by  the  Council  in 
September  in  accordance  with  the  pro- 
cedure laid  down  in  the  byelaws  and  after 
taking  note  of  any  observations  made  by 
members,  and  will  be  submitted  to  the 
Privy  Council  for  approval. 

Premises  fees  are  fixed  by  the  Secretary 
of  State  by  regulation  and  a  separate 
application  is  being  made  in  respect  of 
these.  The  proposed  new  fees  are  as 
follows  (current  fee  in  parenthesis) :  Mem- 
bers; Full  fee  £3100  (£28  00);  registration 
full  year  £3100  (£28  00),  half  year  £15  50 
(£14  00);  reciprocity  £31  00  (£28  00);  part- 
time  £17  50  (£16  00);  age  65-69  £17  50 
(£16  00);  Overseas  £9  00  (£8  00);  age  70 
and  over  £2  00  (£2  00);  restoration  £11  00 
(£1000). 

Premises:  Registration  £1750  (£1600); 
retention  £1750  (£1600);  restoration 
£11  00  (£10  00).  Premises  fees  were  raised 
to  £16  from  June  1  this  year  (C&D,  May 
15,  p696). 

I\lu  mark's  Bradford  Press 
campaign  to  continue 

The  Numark  local  Press  advertising  cam- 
paing  in  the  Bradford  area  will  continue 
for  a  further  six  months  when  the  trial 
period  ends  in  July  (C&D,  January  24, 
P96). 

As  before,  one  advertisement  per  fort- 
night will  appear  in  the  Bradford  Tele- 
graph and  Argus,  tying  up  Numark's 
national  promotions  and  Bradford  Chem- 
ists Alliance  local  promotions.  It  was 
suggested  initially  that  Numark  members 
themselves  may  be  asked  to  pay  a  levy  for 
the  advertisements  to  continue,  but  the 
interest  from  manufacturers  has  made  this 
unnecessary — the  companies  whose  pro- 
ducts are  being  promoted  have  agreed  to 
pay  about  half  the  costs,  with  BOA  pro- 
viding the  rest. 

Mr  T.  Garlick,  general  manager,  BCA, 


told  C&D  that  the  theme  of  the  advertise- 
ments may  be  changed  but  plans  had  not 
been  finalised  yet.  A  local  radio  cam- 
paign was  also  being  considered.  He  said 
the  campaigns  had  been  extremely 
successful — the  pharmacists  whose  names 
had  appeared  on  the  advertisements  found 
it  "brought  people  into  the  shop"  who 
noticed  that  Numark  prices  were  com- 
petitive with  those  of  other  outlets  on  a 
wide  range  of  products. 
□  Where  the  public  buy  medicines  and 
toiletries — see  p885 

ASA  upholds  complaints 
on  pollen  tablets 

Complaints  about  the  advertising  claims 
of  Pollenaps,  Sister  Laura's  food  for 
babies,  and  Mary  Quant  eye  paints  were 
all  upheld  by  the  Advertising  Standards 
Authority  Ltd  in  April. 

The  Code  of  Advertising  Practice  health 
and  nutrition  subcommittee  maintained 
that  health  benefit  claims  should  not  be 
made  for  Pollenaps  without  proof  of  the 
effect  of  pollen  in  the  diet.  Someone  had 
complained  that  the  amounts  of  vitamins 
and  minerals  in  the  tablets  were  too  small 
to  be  useful  as  a  food  supplement.  The 
advertiser  acknowledged  that  the  leaflet 
on  which  the  claims  were  made  breached 
the  Code  and  it  was  withdrawn  immedi- 
ately. 

Claims  such  as  "baby's  first  cereal"  and 
"extra  nourishment  in  the  early  weeks  of 
life"  were  amended  for  Sister  Laura's  food 
for  babies  after  a  member  of  the  public 
pointed  out  that  cereals  should  not  be 
given  to  babies  less  than  four  months  old. 
Another  complainant  challenged  the  de- 
scription "creaseless"  for  Mary  Quant's 
eye  paints.  The  advertiser  undertook 
further  tests  on  the  product,  conceded  that 


it  could  not  be  described  as  completely 
creaseless  and  agreed  not  to  use  the  claim 
in  future. 

Complaints  against  the  claims  made  for 
fluoride  in  Macleans  toothpaste  were  not 
upheld  when  the  Authority's  dental  con- 
sultant accepted  supporting  evidence.  The 
National  Pure  Water  Association  had 
challenged  the  statement  that  fluoride 
toughened  tooth  enamel  "no  matter  how 
old  you  are" ;  ASA  acknowledged  that, 
while  the  benefits  decreased  with  age,  the 
claim  was  justifiable  as  adults  could  still 
benefit  from  fluoride. 

ASTMS  puts  pharmacy's 
problems  to  MPs 

Problems  currently  facing  the  general  prac- 
tice pharmacist  were  outlined  to  members 
of  the  Association  of  Scientific,  Technical 
and  Managerial  Staffs'  Parliamentary  com- 
mittee in  the  House  of  Commons  on  June 
9.  The  committee  includes  Mr  David 
Ennals,  Secretary  for  Social  Services,  and 
Dr  David  Owen,  Minister  of  State  for 
Health. 

Mr  S.  Blum,  secretary  ASTMS  general 
practice  pharmacy  section,  put  before  the 
committee  points  relating  to  delays  in 
payments  to  contractors,  inequalities  of 
the  Drug  Testing  Scheme,  the  financial 
loss  of  chemists  under  the  present  sys- 
tem and  reimbursement  for  increased  drug 
costs,  and  the  shortage  of  postgraduate 
places  in  general  practice  pharmacy.  The 
statement  is  reported  as  being  "well 
received"  by  the  committee  who  are  to 
consider  the  situation  in  detail  and  report 
to  the  next  meeting. 

Patent  undertaking 

G.  O.  Woodward  and  Co  Ltd,  Putney 
Bridge  Road,  London  agreed  in  the  High 
Court  on  Tuesday  not  to  infringe  patents 
for  trifluoperazine.  Owners  of  the  patent, 
Smith  Kline  Corporation  of  America,  and 
Smith,  Kline  and  French  Laboratories 
Welwyn  Garden  City,  a  wholly  owned  sub- 
sidiary, had  sued  for  infringement. 

Woodwards  said  that  the  importation 
had  been  for  experimental  purposes  only, 
but  they  did  not  wish  to  fight  the  issue  of 
whether  importation  for  that  purpose  was 
an  infringement,  and  were  happy  to  give 
an  undertaking  not  to  infringe  in  future 
and  to  pay  the  costs  of  the  patent  owners. 


Elida  Gibbs 
chairman,  Mr  John 
Bisdee,  and  the 
bicycle  that  will  be 
introducing  Denim 
toiletries  to  Grand 
Prix  crowds  at 
Brands  Hatch  (July 
18),  to  Thruxton 
Park  (August  8) 
and  Silverstone 
(September  5).  Top 
drivers  will  receive 
Denim  gifts,  "to 
keep  them  cool"  on 
the  circuit.  Fleet 
Street  saw  the 
bicycle  when  Mr 
Bisdee  received 
his  shirt  (June  15) 
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Honours  for 


pharmacy 

Three  pharmacists  were  included  in  the 
Birthday  Honours  list  last  week.  Mr 
Reginald  G.  Hoare,  FPS,  former  chair- 
man, Imperial  Chemical  Industries  Ltd 
pharmaceutical  division,  was  awarded  a 
CBE  for  services  to  export ;  Mr  William 
T.  Wing,  FPS,  area  pharmaceutical  officer, 
Newcastle  (Teaching)  Area  Health 
Authority,  was  made  an  OBE ;  and  Mr 
John  Martin,  Oban,  was  made  an 
MBE.  Mr  John  Charlton,  secretary, 
Pharmaceutical  Services  Negotiating  Com- 
mittee, gained  an  OBE. 

Other  honours  included  Dr  David  Owen, 
Minister  of  State  for  Health,  Privy 
Counsellor;  Professor  Robert  E.  D. 
Williams,  director,  Public  Health  Labora- 
tory Service,  and  Mr  Rowland  S.  Wright, 
chairman,  Imperial  Chemical  Industries 
Ltd,  Knights  Bachelor;  Mr  Harry  M. 
Archibald  and  Mr  Andrew  J.  Collier, 
deputy  secretaries,  Department  of  Health, 
CB ;  Mr  Francis  D.  K.  Williams,  assistant 
secretary,  Department  of  Health,  CBE ; 
Mr  Stanley  W.  Buddcn,  principal,  Office  of 
Fair  Trading,  Mr  Henry  Colin  Davis, 
director,  Oral  Hygiene  Service,  Mr  Ronald 
Orchard,  senior  principal,  Department  of 
Health,  and  Mr  Alexander  Lindsay 
Stewart,  managing  director,  Ethicon  Ltd, 
OBEs ;  Mr  Charles  D.  Jenkins,  chairman 
and  managing  director.  Consolidated 
Chemicals  Ltd,  MBE. 

Award  for  bravery  after 
hold-up  at  gunpoint 

A  Bognor  Regis  pharmacist,  who  was  held 
up  at  gun-point  and  robbed  after  giving 
someone  a  lift,  was  awarded  £20  for  his 
bravery  by  a  judge  at  Lewes  Crown  Court 
recently. 

At  the  time  of  the  hold-up,  Mr  David 
A.  Bone,  aged  23,  Hillsboro  Road,  Bognor 
Regis,  was  warned  not  to  go  to  the  police. 
As  soon  as  the  gunman  went,  he  drove  to 
Bognor  Regis  police  station  and  the  gun- 
man was  arrested  shortly  after. 

Mr  M.  C.  Wood  was  found  guilty  of 
robbing  Mr  Bone  of  £7  and  possessing  an 
airpistol  at  the  time  of  committing  an 
indictable  offence.  Judge  Brian  Grant 
said :  "We  have  great  pleasure  in  awarding 
£20  to  Mr  Bone  out  of  public  funds  for 
his  courage  in  going  immediately  to  the 
police  station  after  having  been  robbed 
and  threatened  that  if  he  reported  the 
matter  he  might  find  himself  in  trouble." 

Old  pharmacy  auctioned 

Equipment  and  fixtures  of  a  200-year-old 
pharmacy  were  auctioned  recently  when 
Seath  and  Loudon,  18  Bridge  Street, 
Dunfermline,  closed  down.  Some  of  the 
shop  fittings  are  to  go  to  America  and1  be 


Mr  John  Charlton  who  becomes  OBE 


reinstated  as  an  "old  English  pharmacy" 
and  the  shop's  engraved  glass  door  is  to 
go  to  a  local  museum.  The  partners  were 
Mr  John  Marshall,  who  qualified  in  1927 
and  is  now  retiring,  and  Mr  George  Shand. 

Two  Belfast  pharmacies 
damaged  by  bombs 

Belfast  pharmacies  have  again  been  the 
target  for  bomb  attacks.  On  Tuesday,  an 
armed  gang  of  three  forced  their  way  into 
Esler  Pharmacy  Ltd,  Howard  Street, 
Belfast,  ordering  customers  and  staff  to 
lie  on  the  floor  while  they  planted  two 
bombs.  The  first  exploded  some  30 
minutes  after  the  area  had  been  cleared, 


the  second  10  minutes  later,  causing  ex- 
tensive damage  to  the  building  and  stock. 

On  June  8  two  bombs  destroyed  Mr 
George  Hall's  pharmacy,  which  had  only 
just  established  itself  again  after  a  pre- 
vious attack.  Three  armed  youths  planted 
two  parcel  bombs,  the  first  exploding  10 
minutes  after  the  area  was  cleared.  Again, 
no-one  was  injured. 

The  British  Oxygen  Co  Ltd  plant  at 
Castlereagh  was  the  scene  of  another 
explosion  after  a  driver  was  forced  to  take 
his  bomb-laden  van  there.  The  damage 
was  not  too  severe  and  there  should  be 
no  delays  in  oxygen  supplies. 

New  labelling  proposals 
for  soft  drinks 

The  Food  Standards  Committee  is  pro- 
posing that  phrases  such  as  "made  from 
whole  oranges"  should  be  banned  from 
soft  drinks. 

The  Committee's  '"Report  on  soft 
drinks"  (HM  Stationery  Office  £0-85)  also 
recommends  that  the  description  "crush" 
should  no  longer  be  permitted  and  that 
names  for  fruit-based  products  should  be 
made  more  informative ;  that  minimum 
levels  of  added  sugars  should  no  longer 
be  prescribed  but  the  existing  maximum 
levels  of  saccharin  should  not  be  changed ; 
all  soft  drinks  labelled  to  suggest  the 
presence  of  alcohol  should  comply  with 
the  minimum  alcoholic  strength  Of  15 
degrees  proof  as  required  for  shandies. 
Representations  on  the  report  should  be 
sent  to  food  standards  division,  room  514, 
Ministry  of  Agriculture,  Fisheries  and 
Food,  Great  Westminster  House,  Horse- 
ferry  Road,  London  SW1  2AE,  by  Sep- 
tember 10. 


Call  for  action  on  possible  hair  dye  cancer  risks 


The  cosmetics  industry  was  urged  to  "come 
clean"  and  the  Government  to  "take  posi- 
tive action"  over  alleged  cancer  risks  of 
dyes  used  in  hair  colourants,  by  the 
"Tomorrow's  World"  television  programme 
last  week.  However,  the  industry  has  hit 
back  strongly  to  suggestions  that  there  is 
a  risk  to  health  in  such  products. 

The  programme  recalled  that  hair  dyes 
were  tested  last  year  using  a  bacteria 
mutagenicity  test  and  were  found  to  be 
positive  (C&D,  December  6,  1975,  p  768), 
the  implication  being  that  they  may  cause 
cancerous  changes  in  human  cells  as  well. 
Since  then  research  has  been  published 
in  Nature  in  March,  and  a  report  in  a 
recent  British  Medical  Journal  had 
suggested  the  possibility  of  a  link  with 
aplastic  anaemia.  This  time  the  programme 
concentrated  on  whether  metatoluene  dia- 
mine (MTD)  was  present  in  any  of  the 
dyes  on  the  British  market.  MTD  having 
been  withdrawn  from  the  US  market  by 
the  manufacturers  there. 

Out  of  870  colours  on  the  UK  market, 
some  23  products  were  tested  for  MTD. 
which  was  found  to  be  present  in  Clairol 
Nice  'N  Easy  natural  black  No  122.  The 
programme  presenter  admitted  that  Bristol 
Myers  had  changed  the  formula,  but  she 
claimed  there  were  still  "plenty  of  old 
packs  around" ;  one  for  home  use  and  one 
for  salon  use  had  been  bought  that  week. 
It   was   stated   that   the   industry  spent 


£700,000  a  year  to  advertise  hair  dyes,  but 
no  new  UK  tests  had  been  commissioned. 

A  statement  issued  by  Bristol  Myers 
Co  Ltd  later  claimed  that  there  was  no 
evidence  that  MTD  was  unsafe,  and  it  had 
been  incorporated  in  shade  122  until  last 
August.  The  formulation  was  then  changed 
"for  commercial  reasons",  as  it  was  also 
in  the  USA,  and  the  pack  label  was  over- 
stickered  to  give  the  new  formulation.  It 
was  not  felt  necessary  to  withdraw  the 
product  and  since  then  a  new  range  of 
packs  had  been  issued.  The  statement 
added  that  very  few  of  the  old  packs  were 
now  left  in  stock. 

A  statement  from  the  Toilet  Prepara- 
tions Federation  criticised  the  programme 
on  three  main  points.  The  doctors  con- 
cerned in  the  two  cases  of  aplastic 
anaemia  reported  in  the  British  Medical 
Journal  had  been  contacted  by  the  associa- 
tion, and  they  had  admitted  the  cases  were 
"anecdotal"  and  could  just  as  easily 
have  arisen  from  antibiotic  therapy.  A 
more  specific  carcinogenicity  test  had  been 
performed  on  MTD.  involving  painting 
the  dye  on  the  skin  of  mice,  and  it  had  not 
been  mentioned  on  the  programme, 
although  the  results  were  negative.  On 
the  question  of  research,  the  TPF  admitted 
there  was  none  in  the  UK  as  such,  but 
the  companies  involved  belonged  to  multi- 
national concerns  which  were  conducting 
research  elsewhere. 
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A  'rural  area'  answer 
to  PAGB  survey 

by  David  L.  Coleman,  MPS 

The  PAGB's  recent  survey  on  home  remedies  distribution,  in  support  of  its  evidence  on 
the  Medicines  Act  proposals,  took  the  extreme  examples  of  Norfolk  and  Nottingham- 
shire to  prove  the  poor  access  to  a  pharmacy  faced  by  some  members  of  the  public. 
C&D  invited  a  pharmacist  "on  the  spot",  Mr  D.  L.  Coleman  of  Stalham,  Norfolk,  to 
answer  the  charges.  Mr  Coleman  is  a  member  of  the  National  Pharmaceutical  Union 
Executive,  the  Pharmaceutical  Services  Negotiating  Committee,  and  the  National  Joint 
Committee  on  Rural  Dispensing  chaired  by  Mr  C.  M.  Clothier,  QC. 


In  its  submission  to  the  Department  of 
Health  on  implementation  of  Part  III  of 
the  Medicines  Act  (C&D  June  5,  p796  and 
June  12,  p832),  the  Proprietary  Associat:on 
of  Great  Britain  analyses  the  present 
methods  of  distribution  of  "household" 
medicines  and  concludes  that  the  present 
system  should  be  maintained,  partly  on  (he 
grounds  that  even  in  pharmacies  the  phar- 
macist does  not  actually  participate  in  the 
sale  of  the  medicines,  and  that  in  some 
areas  there  is  no  pharmacy. 

Should  they  soil? 

About  half  of  the  document  is  devoted 
to  citing  the  problems  of  medicines  distri- 
bution in  Norfolk  and  in  Nottinghamshire. 
The  proposition  is  made  that  in  these  areas 
there  is  a  shortage  of  pharmacies  and  that 
to  impose  a  ban  on  sales  of  analgesics  by 
self-selection  would  "discourage  non-phar- 
macy retailers  from  stocking  not  only  anal- 
gesics but  all  medicines".  It  is  sugges.ed 
that  since  only  about  £150  worth  of 
average  of  medicines  are  sold  per  week  the 
retailers  would  not  bother  to  separate 
medicines  from  self  selection.  Now  if  the 
retailer  is  selling  so  little  and  cannot  see 
that  medicines  differ  from  other  products, 
then  it  is  questionable  whether  he  should 
be  selling  medicines  at  all — 1  would 
imagine  that  in  selling  £1-50  worth  of 
home  medicines  per  week  it  would  be 
very  difficult  to  ensure  even  the  minimum 
of  adequate  storage  and  shelf  life 
standards. 

There  may  of  course  be  some  areas 
where  there  is  no  pharmacy  and  where 
there  is  a  demand  from  local  residents  tor 
sales  of  home  medicines  from  the  general 
store.  But  in  these  areas  there  must  be 
separation  of  the  medicines  from  other 
goods ;  there  should  be  a  ban  on  self- 
iervice  and  there  needs  to  be  some  indica- 
tion that  medicaments  are  treated  with 
respect.  I  submit  that  if  the  demand  is  so 
small  that  separation  is  not  possible,  then 
the  demand  does  not  justify  the  holding 
of  stock. 

The  report  singles  out  Norfolk  as  the 
part  of  the  country  with  highest  popula- 
tion per  pharmacy  (6,239:1) — 30  per  cent 
higher  than  the  national  average.  As  a 
resident  of  Norfolk  I  do  not  for  one 
moment  challenge  this.  It  is  true  that  there 
are  many  one-chemist  towns  in  Norfolk, 
and  even  in  the  urban  centres  it  is 
uncommon  to  see  three  or  four  pharma- 
cies side  by  side  in  one  street.  But  this  in 


no  way  reduces  the  access  to  a  pharmacy 
— the  distribution  throughout  most  of  the 
county  is  very  satisfactory.  I  do  not  deny 
that  there  are  gaps,  many  of  which  were 
caused  in  the  1960s  when  a  very  large 
increase  in  doctor  dispensing  forced  a 
number  of  pharmacies  to  close — in 
villages  where  this  happened  it  may  well 
be  necessary  that  "home  remedies"  be 
sold  by  general  stores  until  such  a  time 
that  a  change  in  rural  dispensing  arrange- 
ments allows  a  pharmacy  to  re-open.  But 
in  these  areas  it  would  be  perfectly  poss- 
ible for  the  "home  remedies"  to  be 
separated  within  the  general  store. 

In  any  case,  in  country  areas  there  is  a 
tendency  for  patients  to  keep  a  medicine 
chest  in  the  home  containing  analgesics, 
antacids  and  the  like — country  people  just 
do  not  wait  until  they  have  a  headache 
before  rushing  out  to  buy  an  aspirin!  It 
could  easily  be  shown  that  they  buy  larger 
packs  to  be  prepared  for  a  future  need. 
Rural  transport  has  suffered  and,  as  the 
PAGB  report  states,  the  Beeching  closure 
seveiely  reduced  the  rail  network.  But  in 
the  rural  communities  there  is  a  centuries- 
old  tradition  of  visiting  the  market  towns 
once  a  week  for  general  purchases  j.nd 
many  extra  bu;es — private,  public  and 
community — cater  iVr  these  people. 

Wrong  information 

It  is  a  great  shame  that  in  making  this 
report  the  PAGB  has  cited  Morfolk  with- 
out establishing  many  of  their  facts — yet 
from  the  wrong  information  they  have 
used  they  have  drawn  a  case  for  a  national 
submission.  In  the  report  it  states:  "often 
the  only  means  of  public  transport  is  'he 
private  motor  vehicle,  of  which  ownership 
by  these  less  well-off  rural  residents  is 
particularly  low".  It  is  true  that  the 
average  wage  is  low,  but  a  vehicle  is  a 
necessity  and  as  a  result  Norfolk  has  the 
highest  car  ownership  per  family  in  the 
UK — ownership  is  20  per  cent  above  the 
national  average  at  0-31  cars  per  person 
(as  against  a  national  average  of  0-25  cars 
per  person).  In  future  projections,  along 
with  one  or  two  similar  counties,  Norfolk 
will  remain  at  the  top  of  the  car  owner- 
ship statistics  (the  Norfolk  Draft  Structure 
Plan  1976  envisages  a  rise  in  the  1980s  to 
0  45  cars  per  person). 

The  report  then  goes  on  to  cite  indi- 
vidual villages  with  problems.  Again  I  do 
not  deny  there  are  problems,  but  the 
villages  chosen  are  often  atypical.  For 


example,  it  is  said  that  from  Marham 
villagers  would  have  a  round  trip  of  17i 
miles  to  a  pharmacy.  But  Marham  is  a 
very  big  RAF  bomber  base,  with  its  own 
sick  bay,  etc,  sited  obviously  in  a  remote 
area — most  of  the  inhabitants  work  on 
the  base,  where  medicines  under  proper 
supervision  are  available. 

Northwold  is  quoted  as  needing  a  20- 
mile  round  trip.  But  to  the  east  of  North- 
wold is  the  battle  area  and  to  the  south 
Thetford  Forest — a  few  miles  north  is 
Stoke  Ferry  where  up  until  a  few  years 
ago  there  was  a  pharmacy  which  closed 
due  to  lack  of  support  when  the  doctors 
started  dispensing.  Saxthorpe  is  quoted  on 
the  bus  route  from  Holt  to  Aylsham — 
this  is  a  village  where  the  general  store 
does  sell  medicines  which  could  easily  be 
separated  from  other  products,  and  where 
the  demand  would  probably  justify  fhis 
stock.  But  even  in  Saxthorpe  many  of  the 
patients  have  to  travel  into  Aylsham 
(where  there  is  a  pharmacy)  if  they  want 
to  consult  their  doctor.  Another  village 
quoted  is  Ludham  where  it  says  that 
patients  have  a  12-mile  round  trip  to 
"Hoveton's  single  chemist" — it  does  not 
say  that  there  are  two  other  chemists  in 
Stalham  and  Acle  at  an  equal  distance 
from  Ludham. 

If  the  selection  of  the  villages  and  the 
distortion  of  the  facts  applies  in  Norfolk 
I  believe  a  similar  comment  c^jld  be 
made  for  the  report  when  it  relates  to 
Nottinghamshire  (the  county  with  the 
second  highest  population-to-pharmacy 
ratio).  In  the  report  it  states  that  the  resi- 
dents of  Clifton  would  have  a  20-mile 
trip  to  Newark  to  their  nearest  pharmacy 
(after  the  closure  of  the  Collingham  phar- 
macy) whereas  I  would  have  thought  that 
a  journey  of  half  that  distance  by  car 
would  have  been  involved  in  travelling  to 
a  pharmacy  at  Saxilby  in  Lincolnshire! 

I  would  not  wish  to  belittle  the  prob- 
lems in  rural  areas  but  I  am  surprised 
and  sorry  that  the  PAGB  in  its  submission 
should  argue  the  case  against  the  separa- 
t'on  and  adequate  control  of  medicines  in 
non-pharmacy  outlets  (as  well  as  phar- 
macy outlets)  on  such  evidence.  If  in  some 
areas  there  is  a  need  for  medicines  to  be 
sold  by  other  than  pharmacy,  then  in 
everyone's  interest  those  retailers  must 
understand  that  medicines  are  in  a  special 
category  requiring  separation  from  other 
products  and  understanding  in  handling. 


Unichem  appointments  to 
regional  committees 

Under  their  new  regional  committee  struc- 
ture Unichem  Ltd  have  named  six  more 
retail  pharmacists  to  sit  on  the  enlarged 
Midland  and  North-west  and  North  com- 
mittees and  the  now  separate  Wales 
committee.  Together  with  existing  mem- 
bers they  will  represent  the  areas  served 
by  Nuneaton,  Preston,  Sheffield,  Leeds, 
Newcastle  and  Swansea  branches. 

For  Midlands  and  North-west  the  addi- 
tional members  are  W.  G.  E.  Pennick, 
Barrow-in-Furness;  J.  C.  McDougall, 
Formby ;  F.  N.  Barash,  Manchester,  and 
C.  D.  Ross,  Bourne.  J.  R.  Binks,  Bedling- 
ton,  has  been  appointed  to  the  new  seat  on 
the  North  committee,  and  D.  J.  L.  Morris, 
Llanelli,  to  the  Wales  committee. 
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Beatson  Glass 

one  of  the 
great  protectors 


Wherever  drugs  and  medicines  are  dispensed 
Beatson  glass  containers  keep  them  safe  and  ready  to  hand. 

Beatson  Clark  have  been  making  glass 
for  two  centuries  and  today  serve  the  pharmaceutical  world 
with  most  types  of  medicinal  glass  containers. 

Ask  your  wholesaler. 

jj  Beatson  Clark 

Beatson,  Clark  &  Co.  Ltd., 
Rotherham,  South  Yorkshire,  S60  2AA 
Telephone:  0709  79141  Telex:  54329 
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No  increased  grant  to  encourage 
employment  of  preregistration 
pharmacy  graduates 


The  Pharmaceutical  Services  Negotiating 
Committee  has  informed  the  Pharma- 
ceutical Society  that  it  would  not  be 
practicable  to  give  an  increased  grant  to 
general  practice  pharmacists  for  employ- 
ment of  preregistration  graduates  where 
it  could  be  demonstrated  that  the  employ- 
ment of  graduates  was  not  part  of  the 
recruitment  arrangements  for  the  business. 
The  PSNC  says  it  would  not  always  be 
possible  to  guarantee  that  the  graduate 
would  or  would  not  be  employed  after 
registration.  Council's  Education  Com- 
mittee was  told  at  last  week's  meeting  that 
it  was  also  considered  inadvisable  to  seek 
finance,  in  addition  to  the  claim  already 
submitted  to  the  Department  of  Health. 

The  Committee  received  a  proposal  that 
the  period  of  preregistration  experience 
could  be  carried  out  entirely  in  either 
industry  or  in  a  school  of  pharmacy.  How- 
ever, it  was  felt  that,  since  the  forth- 
coming EEC  Directive  on  pharmaceutical 
qualifications  would  almost  certainly  in- 
clude at  least  six  months'  practical  exper- 
ience in  general  practice  or  hospital 
pharmacy,  it  would  not  be  appropriate  to 
consider  amending  the  preregistration 
requirements  until  after  the  Directive  was 
published. 

Arising  from  the  recommendation  of 
the  working  party  on  postgraduate  educa- 
tion and  training  for  a  national  co- 
ordinating committee,  a  subcommittee  of 
the  Education  Committee  is  to  be  estab- 
lished to  advise  on  all  aspects  of 
postgraduate  education  for  pharmacists.  It 
will  comprise  four  academic  pharmacists, 
four  practising  pharmacists,  and  two  NHS 
pharmacists.  It  was  considered  important 
that  the  members  of  the  subcommittee 
should  not  represent  special  interests  but 
should  be  pharmacists  with  a  demonstrable 
interest  in  continuing  education.  The 
Scottish  and  Welsh  Executives  are  to  be 
invited  each  to  send  a  representative  to 
meetings  as  an  observer. 

Inspectors  to  examine  storage  facilities 

Society  inspectors  are  to  ascertain,  in 
future,  that  the  storage  facilities  in  general 
practice  establishments  applying  for  pre- 
registration approval  are  suitable  for  medi- 
cines which  are  required  to  be  stored  at 
low  temperatures.  Dr  D.  H.  Maddock 
asked  whether  no  establishment  applying 
for  preregistration  approval  would  be 
accepted  unless  it  had  a  refrigerator.  Mr 
J.  A.  Balmford  replied  that  the  Com- 
mittee felt  that  certain  conditions  were 
essential  in  a  pharmacy  where  anyone  was 
gaining  preregistration  experience.  The 
medicaments  used  should  be  stored  in 
proper  conditions  so  that  in  their  forma- 
tive   years    newly    qualified  pharmacists 


would  be  brought  up  in  the  best  pharma- 
ceutical practice. 

Dr  Maddock  said  he  had  pharmacies 
where,  because  of  the  type  of  business 
carried  out,  there  was  no  need  for  a 
refrigerator.  In  future,  would  such  phar- 
macies have  to  buy  a  refrigerator,  even  if 
nothing  was  ever  going  to  be  put  in  it, 
merely  in  order  to  receive  preregistration 
approval?  Mr  J.  P.  Kerr  said  that  until 
"storage"  was  defined  there  would  be 
difficulty  in  implementing  a  resolution  of 
that  kind. 

Mr  A.  Howells  said  that  if  a  pharmacy 
did  not  handle  the  type  of  goods  that 
required  cold  or  cool  storage,  he  would 
question  whether  it  was  the  type  of 
establishment  that  should  have  a  post- 
graduate student,  because  it  would  not  be 
carrying  the  full  range  of  medicines.  Cool 
cellars  might  be  quite  suitable,  and  it  was 
suggested  that  the  inspector  should  inquire 
about  such  facilities  on  the  premises  and 
satisfy  himself  that  they  were  satisfactory. 
Mr  J.  A.  Myers  said  a  refrigerator  must 
be  used  correctly  with  full  knowledge  of 
the  temperature  in  the  various  parts. 

The  president  is  to  write  to  Mr  Frank 
Eggleston,  who  resigned  as  the  Society's 
Press  secretary  on  May  31,  to  express  the 
Council's  appreciation  of  his  contribution 
to  the  Society's  work.  Tribute  was  paid 
by  the  Organisation  Committee  to  Mr  R. 
Maslen  and  his  staff  on  their  completion 
of  the  reorganisation  of  the  Society's 
branch  structure. 

Dates  of  professional  meetings 

The  annual  meeting  and  the  Branch 
Representatives'  meeting  for  1977  are  to 
be  held  in  the  hall  of  the  Society's  new 
headquarters  at  Lambeth  on  May  18  and 
19,  1977,  respectively.  The  branch  secre- 
taries' meeting  is  to  be  held  on  October 
12,  and  the  regional  secretaries'  meeting 
on  October  13. 

It  was  reported  to  the  Organisation 
Committee  that  at  the  recent  meetings  of 
the  Epsom  and  South  West  Metropolitan 
Branches,  which  followed  a  period  of 
branch  inactivity,  the  appointment  of 
officers  had  been  completed  and  arrange- 
ments for  future  programmes  planned. 
West  Middlesex  Branch  is  to  be  known  as 
the  Ealing  Branch,  following  the  re- 
organisation of  branch  boundaries.  Ayles- 
bury Branch  is  to  be  known  as  the 
Buckinghamshire  Branch. 

A  number  of  supplementary  branch 
grants  for  1975-76  have  been  recom- 
mended. The  Committee  expressed  con- 
cern that  several  branches  were  involved 
in  deficits  for  1975-76  and  is  to  recommend 
to  branch  secretaries  that  they  budget 
carefully  within   the   12-month  grant  in 


view  of  the  increases  in  Society  expenses. 

The  agricultural  and  veterinary  prac- 
tice subcommittee  is  to  organise  a  series 
of  meetings  in  Stratford-on-Avon  for  the 
weekend  of  October  16  and  17,  1976. 

It  was  reported  to  the  Practice  Com- 
mittee that  the  secretary  of  a  Local 
Pharmaceutical  Committee  had  written  to 
the  Society  requesting  that  the  Council 
reverse  its  decision  that  the  use  of  amber 
medicals  should  be  gradually  introduced 
during  1976.  His  committee  had  been  ad- 
vised that  amber  bottles  gave  protection 
against  exposure  to  light  for  only  a  small 
number  of  preparations  and  that  in  clear 
bottles  colours  and  contents  were  readily 
visible  for  double  checking  and  help  in 
detecting  contaminations.  In  addition,  the 
use  of  amber  slowed  up  dispensing  opera- 
tions and  amber  bottles  were  most  un- 
popular with  patients.  The  Practice 
Committee  decided  that  as  those  dis- 
advantages had  already  been  considered 
and  were  outweighed  by  the  advantages, 
it  would  take  no  further  action.  If,  when 
amber  bottles  had  been  in  use  for  some 
time,  there  was  sufficient  evidence  forth- 
coming to  demonstrate  that  the  Council's 
previous  decision  had  been  incorrect,  the 
matter  would  be  reviewed. 

Baby  milk  distribution  through  pharmacies 

The  Society  is  pressing  for  an  early 
meeting  with  Mr  Eric  Deakin,  Parliamen- 
tary Under-secretary  of  State,  Department 
of  Health,  to  discuss  the  distribution  of 
modified  baby  milk  through  pharmacies. 
The  chief  pharmacist  at  the  Departrnent 
of  Health  is  to  be  informed  also  that  the 
Society  has  no  objection  to  the  dis- 
continuation of  National  Dried  Milk. 

It  was  reported  that  the  Practice  Com- 
mittee had  received  a  letter  from  a  locum 
pharmacist  suggesting  that  the  Society 
should  produce  a  printed  card  to  alert 
pharmacists  to  the  danger  of  forged 
doctors'  prescriptions.  The  pharmacist 
suggested  a  form  of  wording  along  the 
following  lines:  "Forged  prescriptions: 
(a)  do  not  dispense  a  prescription  at  all 
unless  you  can  recognise  of  your  own 
knowledge  the  doctor's  signature :  or,  if 
not,  (b)  have  been  able  to  make  contact 
with  the  doctor  and  make  sure  the  pre- 
scription is  in  order".  The  Committee 
considered  that  the  present  publicity 
dealing  with  forgeries  was  adequate. 

It  was  reported  to  the  Practice  Com- 
mittee that,  in  view  of  the  large  quantity 
of  unwanted  medicines  which  had  been 
collected  recently  in  the  Aberdeen  area,  a 
member  of  Council  had  suggested  that 
general  practice  pharmacists  might  add  to 
dispensed  medicines  a  label  stating : 
"Please  return  any  unused  medicines  held 
after  ...  to  the  pharmacist.  Do  not  hoard 
old  medicines."  Council  had  previously 
considered  the  dating  of  dispensed  medi- 
cines and  had  recommended  that  that  be 
left  to  the  knowledge  and  good  sense  of 
the  pharmacist,  as  there  was  insufficient 
evidence  to  produce  a  compendium  of 
advice.  The  Committee  felt  inclusion  of  a 
phrase  suggesting  that  medicines  are 
returned  to  pharmacists  might  lead  to  the 
public  considering  that  medicines  were 
being  reused ;  it  also  felt  the  primary 
cause  of  returned  unwanted  medicines  was 
excessive  prescribing. 

The  Society  has  been  invited  by  the 
Royal  Commission  on  the  National  Health 
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Service  to  submit  written  evidence  by 
December  31,  and  also,  by  June  30,  to 
provide  the  Commission  with  its  views  on 
the  subjects  which  it  thinks  most  impor- 
tant for  the  Royal  Commission  to 
consider.  Council  agreed  to  suggest  "The 
role  of  the  pharmacist  in  primary  health 
care",  and  "The  role  which  pharmacists 
as  graduate  practitioners  in  the  NHS  might 
play  as  sources  of  information". 

Council  also  discussed  the  lack  of 
pharmaceutical  representation  on  the 
Royal  Commission.  The  secretary  and 
registrar  pointed  out  that  all  appoint- 
ments to  a  Royal  Commission  were  made 
on  a  personal  basis  and  not  to  represent 
individual  interests,  but  after  discussion  it 
was  agreed  that  a  letter  should  be  sent 
pointing  out  the  advantage  of  having  a 
pharmacist  on  the  Commission  who  could 
assess  evidence  from  a  pharmaceutical 
point  of  view. 

The  Ethics  Committee  accepted  "with 
some  satisfaction"  the  view  taken  by  the 
Co-operative  movement  in  its  decision  to 
suspend  the  use  of  a  restricted  title  in 
advertising. 

The  Society  is  to  write  to  the  superin- 
tendent pharmacist  of  a  company  which 
was  advertised  in  an  official  town  guide, 
confirming  its  views  on  advertising,  which 
had  already  been  sent  to  him. 

A  strong  warning  letter  is  to  be  sent  to 
a  pharmacist  whose  company's  new 
premises  were  featured  in  a  four  page 
advertisement  in  a  local  newspaper,  com- 
prising editorial  material  and  surrounding 
advertisements  of  a  congratulatory  nature, 
in  which  the  company's  name  appeared. 
The  editorial  had  referred  to  a  "retail 
chemist"  and  the  fact  that  the  new 
premises  would  retain  the  emphasis  on 
pharmacy  and  have  an  open  dispensary. 
A  quote  attributed  to  the  superintendent 
read  "that  the  public  will  be  able  to  see 
the  prescriptions  dispensed"  and  reference 
had  also  been  made  to  the  pharmacy 
being  "next  to  the  doctor's  surgery". 

Council  reaffirmed  its  policy  concerning 
the  titles  of  companies  conducting  pharma- 
cies in  health  centres,  after  the  Ethics 
Committee  had  reconsidered  the  policy  at 
the  request  of  the  Society's  resident  secre- 
tary in  Scotland  and  the  secretary  of  the 
National  Pharmaceutical  Union.  The 
policy  is  that  no  restricted  titles,  and  no 
place  names  which  create  an  invidious 
distinction,  should  be  used.  The  Council 
view  in  November,  1973,  had  been  that 
the  concession  on  the  words  "health 
centre"  was  sufficient  for  a  pharmacy 
operating  in  a  health  centre. 

Cosmetics  absorption  risks 

The  Society  is  to  draw  the  attention  of 
the  Department  of  Prices  and  Consumer 
Protection  to  the  need  for  legislation  con- 
trolling cosmetic  products  to  cover 
products  causing  systemic  effects  because 
of  their  absorption  through  the  skin  as 
well  as  those  causing  sensitisation.  It  was 
reported  to  the  Science  Committee  that  a 
letter  had  already  been  sent  to  the  Home 
Office  stating  Council's  concern  about  the 
possible  health  hazards  of  a  number  of 
cosmetic  preparations,  particularly  the 
problem  of  the  absorption  of  nitro- 
phenylenediamine  hair  dyes  through  the 
skin.  It  was  also  reported  that  draft 
domestic  regulations  on  cosmetics  are 
likely  to  be  circulated  for  comment  later 


this  year,  and  that  the  directive  and  pro- 
posed regulations  should  deal  adequately 
with  the  problem  of  sensitisation. 

It  was  reported  that  the  Science  Com- 
mittee had  received  a  reply  from  the 
Committee  on  Safety  of  Medicines  to  its 
question  of  what  specific  information  it 
had  on  the  excretion  in  human  milk  of 
anticonvulsant  drugs,  tranquillisers,  anti- 
depressants, antibiotics  and  narcotics,  and 
the  possible  hazards  to  breast-fed  babies. 
The  CSM  had  available  no  information 
outside  the  published  pharmacological 
literature  but  it  intended  to  ask  in  a  future 
edition  of  "Current  problems"  whether 
problems  had  emerged  in  clinical  prac- 
tice. The  Science  Committee  welcomed  that 
action,  but  felt  that  there  were  reports  in 
the  literature  of  medicines  which,  taken 
by  the  mother,  had  constituted  a  hazard 
to  her  breast-fed  baby,  and  agreed  that  the 
matter  should  be  raised  again  in  about  a 
year's  time  when  more  information  might 
be  available  from  the  CSM. 

The  Committee  also  decided  that  the 
subject  of  the  excretion  of  drugs  in  human 
milk  should  be  included  in  a  list  of  sub- 
jects it  has  discussed  which  might  be 
suitable  for  research  by  students. 

MAOI  interaction  with  soup 

The  Science  Committee  has  been  con- 
sidering the  problem  of  interaction 
between  the  constituents  of  packet  soup 
and  monoamine-oxidase  inhibitors.  It  was 
reported  that  the  Department  of  Health 
had  turned  down  the  Society's  suggestion 
that  the  Department  should  finance  a  pro- 
ject by  the  British  Food  Manufacturing 
Industries  Research  Association  to  deter- 
mine the  tyramine  content  of  powdered 
soup  products  because  it  was  felt  that  the 
project  would  not  provide  evidence  which 
would  enable  the  Science  Committee  to 
decide  whether  or  not  such  food  products 
should  be  added  to  the  monoamine- 
oxidase  inhibitor  warning  cards. 

The  Society  is  to  write  to  the  Depart- 
ment of  Health   opposing  the  proposed 


Medicines  (Labelling)  (No  2)  Regulations 
1976  to  the  Medicines  Act  1968.  The 
regulations  propose  the  use  of  three  sym- 
bols: POM  (all  prescription-only  medi- 
cines); P  (all  pharmacy-only  medicines); 
and  PML  (animal  medicines  exempted 
from  pharmacy  sale  restrictions),  that  is, 
medicines  to  be  included  on  the  "merchant 
list".  The  New  Legislation  Committee  felt 
that,  in  view  of  the  heavy  penalty  for 
breaches  of  the  Medicines  Act,  ie,  up  to 
£400  fine  or  two  days'  imprisonment,  the 
ordinary  trader  should  be  given  as  much 
help  as  possible.  He  would  be  confused 
by  a  multiplicity  of  labels.  The  appearance 
of  the  letter  "G"  on  the  label  would  be  a 
ciear  indication  to  him  that  he  could  sell 
the  product. 

Opposition  to  'merchant  list' 

The  Department  is  also  to  be  informed 
of  the  Council's  opposition  to  a  "merchant 
list"  for  animal  medicines,  and  an  indi- 
cation is  to  be  given  that  should  the 
Council  opposition  fail,  further  con- 
sideration would  have  to  be  given  to  the 
use  of  the  term  PML.  Reference  is  also  to 
be  made  to  the  Council's  view  that  it  is 
not  practicable  to  introduce  those  changes 
until  January  1,  1977. 

The  EEC  (Policy)  Committee  has  con- 
sidered information  received  on  the  current 
views  of  the  Commission  of  the  European 
Communities  on  the  free  circulation  of 
pharmacists  within  the  Community.  The 
EEC  (Policy)  Committee  considered  the 
document,  taking  into  consideration  the 
views  expressed  by  a  joint  meeting  of  the 
bureau  of  the  European  Pharmacy  Group 
(GPCE)  and  the  European  Industrial 
Pharmacists  Group  (GPPIP)  and  the 
European  Association  of  Hospital  Pharma- 
cists, which  had  taken  place  on  June  4. 
The  EEC  (Policy)  Committee's  views  on 
the  document  are  to  be  made  known  at 
the  meeting  of  the  executive  committee  of 
the  European  Pharmacy  Group  on  June 
25,  and  the  result  will  be  considered  at  the 
next  meeting  of  the  Committee. 


Scottish  and  Welsh  election  results 


Results  of  the  first  Welsh 
election  are  as  follows: 

Elected 

T.  D.  Turner 
A.  M.  Cook 
Mrs  M.  Rawlings 

D.  R.  Evans 

E.  H.  Brockis 
P.  Jenkins 

R.  Jones 
J.  B.  Hough 
J.  Fogg 
D.  G.  Burt 
W.  J.  Ridgway 
H.  J.  Metcalfe 


Executive 


332 
311 
306 
283 
264 
245 
241 
238 
225 
220 
218 
207 


Not  elected 

R.  T.  Hughes-Jones  206,  W.  S.  Francis 
188,  W.  A.  Evans  181,  A.  R.  Jenkins  179, 
C.  Jones  166,  I.  Phillips  160,  L.  Kaye  158, 
W.  T.  Lewis  158,  J.  F.  H.  Williams  153, 
A.  E.  Brooks  147,  V.  Fenton-May  137,  T. 
H.  John  135,  A.  J.  McDermott  120,  K.  M. 
Green  1 10. 

Of  the  1.599  voting  papers  issued,  678 


were  returned,  10  of  which  were  dis- 
allowed and  12  received  too  late. 

Leading  the  poll  for  the  Scottish 
Executive  is  Mr  A.  Cowan  who  received 
458  votes,  50  more  than  the  runner  up, 
Mr  J.  Stewart.  The  results  were : 


Elected 

A.  Cowan 

J.  Stewart 

Mrs  S.  H.  Paterson 

J.  A.  Myers 

G.  M.  Burness 

J.  Thomson 


458 
408 
385 
374 
335 
330 


Not  elected 

J.  H.  Henderson  319,  G.  W.  Allan  314,  I. 
S.  Swanson  312.  J.  Irvine  257.  W.  K. 
Lawrie  1 90. 

Mr  Henderson  loses  his  seat  on  the 
Executive  to  Mr  Burness.  The  election 
of  Mr  Myers  to  the  Council  of  the  Phar- 
maceutical Society  means  that  he  becomes 
an  ex  officio  member  of  the  Executive  and 
an  Executive  seat  becomes  available  for 
co-option. 
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People 

Mr  John  Charlton,  secretary,  Pharma- 
ceutical Services  Negotiating  Committee, 
was  awarded  an  OBE  in  the  Birthday 
Honours  list  last  week.  A  native  of 
Northumberland,  he  worked  in  retail 
pharmacy  prior  to  World  War  II  when  he 
joined  the  RAMC,  serving  with  the  1st 
Army  in  North  Africa  and  in  Italy  and 
Greece.  He  was  mentioned  in  despatches 
for  distinguished  service.  After  the  War, 
following  a  short  spell  in  retail  practice 
he  entered  the  pricing  service,  joining  the 
Durham  Pricing  Bureau  as  deputy 
superintendent,  and  was  superintendent  of 
the  first  Newcastle  Bureaux.  In  1955  he 
joined  the  NPU  Group  as  superintendent 
of  the  Central  Checking  Bureau.  He  was 
subsequently  appointed  assistant  secretary 
and,  in  1972,  deputy  secretary  of  the 
Central  NHS  (Chemist  Contractors)  Com- 
mittee. In  1970  he  became  secretary  to 
what  is  now  the  Welsh  National  Chemist 
Contractors  Committee.  He  served  as  joint 
secretary  to  Linstead  Working  Party  on 
NHS  Pharmaceutical  Services  1971-72  and 
was  appointed  secretary  of  the  Central 
NHS  Commitee,  January  1975.  He  is  an 
observer  on  the  National  Joint  Com- 
mittee on  Rural  Dispensing  (Clothier 
Committee)  and  assessor  for  Mr  R.  I. 
Tricker  on  the  NHS  Remuneration  Inquiry. 
Dr  J.  M.  Calderwood  has  been  promoted 
to  superintending  pharmacist,  Department 
of  Health  pharmaceutical  division.  He  is 
pharmaceutical  assessor  to  the  Committee 
on  Safety  of  Medicines  and  has  general 
responsibility  for  all  technical  aspects  of 
chemical  and  pharmaceutical  data  for  pro- 
duct licences  and  clinical  trial  certificates. 
He  is  also  responsible  for  pharmaceutical 
servicing  of  the  CSM  and  for  advising  the 
Medicines  Commission  and  committees 
set  up  under  section  4  of  the  Medicines 
Act. 

The  Association  of  British  Science 
Writers  has  announced  that  the  following 
have  been  awarded  Glaxo  travelling 
fellowships  for  1976:  national  award  Mr 
W.  A.  Osman,  science  editor,  Sunday 
Times  Magazine:  broadcasting  award  Mr 
E.  S.  L.  Goldwyn,  BBC  producer  Open 
University,  Open  Door  and  Horizon  pro- 
grammes ;  trade  and  technical  award  Mr 
M.  Kenward,  technology  editor,  New 
Scientist;  regional  award  Mr  R.  G.  Tibbs, 
science  correspondent  and  features  writer, 
Cambridge  Evening  News. 
Mr  Aubrey  Cole,  MPS,  MSHAA  has  re- 
tired after  40  years  service  with  Halliday 
&  Co,  Lowestoft  (see  also  p888).  The  son 
and  father  of  pharmacists,  Mr  Cole 
qualified  in  1933  and  was  a  member  of 
East  Suffolk  Executive  Council  for  20 
years  and  the  Local  Pharmaceutical  Com- 
mittee for  30  years.  He  has  transferred  his 
hearing  aid  practice  to  his  home  96  Corton 
Road,  Lowestoft. 

Dr  A.  T.  Florence,  senior  lecturer  in 
pharmaceutical  chemistry,  University  of 
Strathclyde  School  of  Pharmaceutical 
Sciences,  is  appointed  to  the  new  J.  P. 
Todd  chair  of  pharmaceutical  technology. 
On  August  1  he  becomes  head  of  the 
department  of  pharmaceutical  technology. 


Topical  reflections 

BY  XRAYSER 


Cri  de  coeur 

My  early  days  in  pharmacy  were  spent  in  an  establishment  radiating  a 
professional  dignity  which,  in  the  changed  conditions  of  today,  would 
probably  be  regarded  as  dull.  Gleaming  bottles  and  polished  mahogany 
provided  a  suitable  backcloth  to  a  dapper  little  gentleman  in  frock-coat  and 
striped  trousers,  who  looked  at  the  world  through  gold-rimmed  pince-nez. 
Fortunately,  the  spectacles  were  attached  to  his  person  by  a  black  silk 
ribbon,  for  in  moments  of  stress  they  displayed  a  marked  tendency  to 
"take  off". 

One  such  occasion  presented  itself  when  a  new  assistant,  overwhelmed 
by  the  austerity  of  his  surroundings,  arranged  a  garish  display,  on  the 
front  counter,  in  full  view  of  customers,  of  what  were  then  referred  to  as 
"potent"  medicines.  Such  descriptions  as  self-service  and  open  display 
were  unknown.  Little  did  the  choleric  apprentice-master  of  that  far-off  time 
realise  the  harm  that  could  have  been  done  to  a  whole  industry  had  all 
other  pharmacists  thought  as  he  did. 

Your  further  report  dealing  with  evidence  presented  by  the  Proprietary 
Association  of  Great  Britain  in  connection  with  the  Medicines  Act  suggests 
that  that  organisation  is  leaving  no  stone  unturned  in  order  to  protect  its 
own  position,  even  although  some  of  the  arguments  do  not  make  a 
particularly  strong  impression.  One  can  see  the  force  of  the  point  that  the 
proposed  self-service  ban  on  analgesics  would  result  in  a  marked  reduction 
in  the  numbers  of  shops  selling  medicines  "with  severe  economic  damage  to 
the  industry."  That  argument  is  followed  by  the  statement  that,  in 
consequence,  the  industry  would  be  "unable  to  attract  the  investment  capital 
necessary  for  introducing  new  labelling,  child-resistant  containers,  etc." 
That  seems  to  be  weak,  but,  as  I  have  indicated,  no  opportunity  is  missed. 

Yet  the  arguments  of  the  PAGB  are  not  always  logical.  For  example: 
"No  evidence  has  been  put  forward  by  the  DHSS  which  would  indicate  that 
under  present  legislation  the  sale  of  medicines  without  the  supervision  of  a 
pharmacist  presents  a  public  hazard."  So  far,  so  good.  But:  "If  the 
pharmacist  is  merely  to  be  a  passive  observer  of  each  sale  of  a  medicine 
made  by  his  assistant,  where  is  the  additional  element  of  safety?"  The 
safety  lies  in  the  fact  the  "passive  observer"  can  become  active  in  the 
twinkling  of  an  eye. 

Nothing  acts  quicker 

One  of  the  analgesics  in  demand  by  the  public  is  constantly  advertised 
in  such  a  way  as  to  suggest  to  the  more  susceptible  that  it  is  recommended 
by  doctors,  and  I  have  felt  constrained,  on  occasion,  to  point  out  that  that  is 
not  quite  what  the  advertisement  says.  "Doctors  tell  us  tense  nervous 
headaches  are  often  caused  by  the  strains  of  modern  living.  They  start  with 
a  tightening  of  the  muscles  at  the  back  of  the  neck,  so  building  up  pressure 
on  the  nerve  endings  and  tiny  blood  vessels.  The  result  is  the  pain  we  call 
a  headache  ..."  The  advertisement  goes  on  to  say  that  it's  a  vicious 
circle,  but  the  tablets  in  question  break  this  vicious  circle — fast.  "Its  four 
ingredients,  approved  by  doctors,  get  right  to  the  root  of  the  trouble,"  and 
you  are  left  bright  and  cheerful.  And  somehow,  some  people  seem  to  have 
gathered  the  impression  that  those  particular  tablets  are  recommended 
by  doctors,  though  nowhere  does  the  advertisement  say  so. 

Eye  catching 

Advertising,  to  be  effective,  must  catch  the  eye,  and  mine  was  caught  by 
a  heading  on  p846.  It  showed  a  numbered  device  under  the  exciting  slogan 
"Great  new  self-liquidator".  The  illustration  puzzled  me.  I  expected,  at  the 
least,  a  double-barrelled  shot-gun,  but  the  advertisements  did  say  "new". 
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Everyone's  getting 
into  throwaway 


More  women  than  ever 
are  getting  used  to  taking 
their  holidays  with 
Undercover.  And  why  not? 
Undercover  Throwaway 
Pantees  make  real  sales 
sense. 

The  attractive  easy-on- 
the-shelf  pack  contains 
four  well-styled 


Undercover 

Throwaway  Pantees 

Wear  today— gone  tomorrow. 


comfortable  pantees  — 
specially  designed  for 
menstrual  times  and 
perfect  for  holidays. 

Make  sure  of  your  share 
of  this  fast  growing  market 
by  contacting  your 
local  wholesaler  , 
or  direct  from  the  lCJj)Ji]^jfii 
manufacturer. 

Thfouicnuciy 

~>antee/ 


Undercover  Products 
(International)  Ltd 
Queensway  Industrial  Estate 
Wrexham.  N.  Wales 
Tel:  (0978)  53535/6 


Some  of  our  wholesalers.— 

Sangers  Ltd. 
Unichem  Ltd. 

Vestric  Ltd.  (selected  branches) 

Benwall  Enterprises  Ltd. 

Bleasdale  Ltd. 

Cory  Brothers  &  CoLtd. 

D.R.  Crosskill  &  Sons  Ltd. 

Richard  Daniel  &  Son  Ltd. 

Dolphin  Mundav  Sundries  Ltd. 

H.B.  Dorling  Ltd. 

Eastern  Wholesale  Chemists  Ltd. 

James  Hardcastle  &  Co.  Ltd. 

Hugh  Reynolds  Ltd. 

L.  Rowland  &  Co.  Ltd. 

AV.  Sorge  Ltd. 

Wholesale  Sundries  (Cheshire)  Ltd. 
F.  Widocks  &  Co.  Ltd. 

Available  in  medium  and  large  sizes. 
Also  Undercover  for  men. 
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New 
products 


mm 


Personal  hygiene 

Press-on  pant-liner 

Brevia  is  a  new  press-on,  disposable, 
pant-liner  by  Kotex  (10,  £025).  Oval  in 
shape  with  a  quilted  pattern,  the  liner  has 
an  adhesive  strip  on  the  moisture-proof 
backing  and  is  intended  for  inter-menstrual 
use.  Starting  next  month  for  one  year, 
£300,000  is  being  spent  on  a  full  colour 
advertising  campaign  in  women's  mag- 
azines. One  million  samples  with  a  5p 
coupon  redeemable  against  next  purchase 
are  being  inserted  in  the  August  issue  of 
Family  Circle.  All  launch  packs  contain  a 
"7p  off  next  purchase"  coupon.  Merchan- 
dising material  will  be  available. 

The  company  claims  that  70  per  cent 
of  women  experience  vaginal  discharge 
and  65  per  cent  of  all  women  stated  that 
they  were  interested  in  a  product  specific- 
ally designed  to  cope  with  this  problem.  A 
leaflet  inside  the  pack  advises  when  it  may 
be  necessary  to  see  a  doctor  (Kimberly- 
Clark  Ltd,  Larkfield,  Maidstone,  Kent). 

Photographic 

Compact  flashgun 

The  new  Plusblitz  MC  30  compact 
electronic  flashgun  (guide  price  £6-36), 
measuring  only  32  X  57  X  59mm,  is  said 
to  slip  into  the  pocket  as  easily  as  a  pack 
of  cigarettes.  With  25  ASA  film  the  flash- 
gun has  a  guide  number  30  (feet)  and  is 
powered  by  two  penlight  batteries. 

The  makers  claim  that  the  unit  delivers 
the  same  colour  temperature  as  daylight, 
has  a  flash  duration  of  1 /2000th  of  a 
second  and  re-cycles  in  8  seconds.  The 
angle  of  illumination  covered  is  60° 
horizontal  and  50°  vertical.  The  flashgun 
is  finished  in  black,  has  an  exposure  table 
on  the  back,  on/off  switch,  open  flash 
button  and  a  neon  signal.  It  also  has  a 
dual  synchro  system — hot  shoe  and  re- 
movable synchro  cable  (Paul  Plus  Ltd, 
Hempstalls  Lane,  Newcastle,  Staffs). 

Cosmetics  and  toiletries 

Incident  in  London 

June  issues  of  women's  magazines  are 
carrying  full  page  advertisements  for 
Incident  a  la  Facon  fragrance,  being 
marketed  in  the  London  area  only  during 
1976,  by  Unicliffe.  "Feminine  and  beguil- 
ing, fresh  and  sportif",  Incident  is  avail- 
able as  perfume  essence  (12cc,  £2  90), 
concentrated  Cologne  (spray,  25g,  £150, 
50g,  £195,  and  45cc,  £180),  Cologne  (92cc, 
£260)  and  talc  (lOOg,  £0  95)  (Unicliffe 
Ltd,  Unimart  House,  Stonar,  near 
Sandwich  Kent). 

Bronnley  wild  flowers 

To  match  wild  flower  soaps — pink,  mig- 
nonette and  blue  anemone — Bronnley 
have  launched  Cologne  (£125),  bubble 
bath  (£1-25),  bath  oil  (£2-35)  and  hand 
lotion    (£0-99)    in    150cc    bottles.  They 


mi 


believe  oil  for  bathing  is  becoming 
increasingly  popular.  The  fragrances  com- 
memorate wild  flowers  which  have  had 
periods  of  fashion  in  the  past  and  are 
fast  disappearing  from  the  British 
countryside  (H.  Bronnley  &  Co  Ltd,  10 
Conduit  Street,  London  W1R  0BR). 

Guerlain's  moisture  aid 

Collagena  (£14),  a  cream  containing  fresh 
collagen  "natif",  is  being  marketed  by 
Guerlain.  They  claim  it  helps  natural 
collagen  in  the  deeper  skin  layers  to  main- 


tain elasticity,  and  they  recommend  the 
product  for  ageing  skins  and  before 
exposure  to  extremes  of  climate.  The  jar 
carries  date  limits  for  sale  and  use 
(Guerlain  Ltd,  22  Aintree  Road,  Perivale, 
Middlesex  UB6  7LP). 

Household 

Airwick  ways  to  freshen 
Airwick  are  launching  a  cistern  detergent 
and  colourant,  Blue-guard,  which  they 
claim  is  "dramatically  cheaper  than  those 
products  currently  available"  (£0-22).  A 
perforated  blister  pack  dispenses  foam  to 
cleanse  with  flushing.  Shrinkwrapped  cases 
of  24  units  contain  four  shelf  trays  and 
display  material  includes  header  card  and 
shelf  talkers.  During  August,  Granada, 
Yorkshire  and  Tyne  Tees  television  areas 
will  be  showing  advertisements. 

The  Rapid  aerosol  range  (£0-27|)  of 
lavender,  spring  jasmine  and  summer 
citrus,  is  said  to  cancel  out  smells  rather 
than  merely  masking  them.  Flashed  packs 
carry  a  consumer  offer,  "25  per  cent  extra 
free"  for  the  launch  period  (CIBA-Gcgy 
(UK)  Ltd,  Simonsway,  Manchester). 


Resorption 


HYCOZON  cream 

Manufacturer  Smith,  Kline  &  French 
Laboratories  Ltd,  Welwyn  Garden  City, 
Herts 

Description  Translucent  white,  self- 
occlusive  cream  containing  hydrocortisone 
1  per  cent,  urea  10  per  cent.  Contains  no 
lanolin  or  parabens 

Indications  Ichthyotic,  eczematous  and  dry 
inflammatory  skin  conditions  not  due  to 
pathogenic  organisms 

Contraindications  Presence  of  viral  or 
fungal  infections,  tuberculous  or  syphilitic 
lesions  and  in  bacterial  infections  unless 
used  in  conjunction  with  appropriate 
chemotherapy 

Method  of  use  Cleanse  affected  area  and 
apply  twice  daily.  Occlusive  dressings 
usually  unnecessary 

Precautions  Should  not  be  applied  in  large 
amounts  or  for  prolonged  periods  in  preg- 
nancy. Long  term  continuous  therapy 
should  be  avoided  in  infants  or  in  severe 
diabetes 

Packs  15g  (£0-90  trade) 
Supply  restrictions  PI,  TSA 
Issued  June  1976 

TENORMIN  tablets 

Manufacturer  Stuart  Pharmaceuticals  Ltd, 
Carr  House,  Carrs  Road,  Cheadle,  Ches 
SK8  2EG 

Description  Round,  biconvex,  orange,  film- 
coated  tablet  containing  atenolol  lOOmg, 
imprinted  "Tenormin"  one  side,  bisected 
on  reverse 

Indications  Hypertension 
Contraindications  Second  or  third  degree 
heart  block 

Dosage  lOOmg  daily  in  single  or  divided 
doses,  increased  if  necessary  to  200mg 
daily  after  one  to  two  weeks 


Precautions  Must  not  be  used  in  patients 
with  untreated  cardiac  failure,  but  may  be 
given  when  failure  under  control.  Dose 
should  be  reduced  if  heart  rate  falls  be- 
low 55  beats  per  minute.  Care  in  severe 
impairment  of  renal  function.  Anaes- 
thetists should  be  made  aware  of  atenolol 
therapy  in  patients  due  to  undergo  general 
anaesthesia.  Should  not  be  given  in  preg- 
nancy unless  essential.  Should  not  be  dis- 
continued abruptly  in  patients  with 
ischaemic  heart  disease.  May  be  used  in 
patients  with  chronic  obstructive  airways 
disease  but  increase  in  airways  resistance 
may  be  provoked  in  asthmatics.  Broncho- 
spasm  may  be  reversed  by  bronchodilators 
such  as  salbutamol  or  isoprenaline 
Side  effects  Coldness  of  extremities,  muscu- 
lar fatigue,  and  in  isolated  cases,  brady- 
cardia. Sleep  disturbances  reported  rarely 
Storage  Protect  from  heat,  light  and 
moisture 

Packs  30  tablets  (£6-12  trade) 
Supply  restrictions  No  legal  restrictions 
on  sale  or  supply,  but  under  terms  of 
product  licence,  available  only  on  pre- 
scription of  medical  practitioners 
Issued  June  1976 

Notes  Atenolol  is  a  beta-adrenoceptor 
blocking  drug  which  acts  preferentially  on 
beta  adrenergic  receptors  in  the  heart.  It 
has  no  intrinsic  sympathomimetic  or 
membrane-stabilising  activity,  nor  does  it 
cross  the  blood-brain  barrier 

Haldol  injection  10mg 

Haldol  ampoules  containing  haloperidol 
lOmg  in  2ml  (5,  £213  trade)  have  been 
introduced  by  Janssen  Pharmaceutical  Ltd, 
Janssen  House,  Chapel  Street,  Marlow, 
Bucks  SL7  1ET. 

Orlest  pack  redesigned 

As  part  of  a  standardisation  programme 
for  their  oral  contraceptives,  Parke,  Davis 
&  Co,  Usk  Road,  Pontypool,  Gwent,  have 
redesigned  the  Orlest  21  pack.  The  specific- 
ations are  identical  to  those  used  for 
Loestrin  20  and  the  yellow  tablets  are 
now  film-coated.  Parke-Davis  representa- 
tives will  replace  current  stocks  of  the  old 
pack  on  their  next  visit. 
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INTRODUCING  COSSACK'S  NEW ANTI-PERSPIRANT. 
WITH  THE  MORE  ACTIVE  INGREDIENTS. 


^0 


New  Cossack  Perspiration  Control  offers 
a  lot  more  than  just  masculine  scent.  Namely 
50%  more  active  ingredient  (Aluminium  Chlor- 
hydrate)  than  any  other  aerosol. 

It's  specially  designed  for  the  active  male 
(and  what  male  thinks  he  isn't?). 

We'll  be  reaching  him  through  his  favourite 
activity  magazines  likeJVIayfair,  Penthouse, 


Motor  Sport,  Weekend,  ABC  Rim  Review  and 
Reader's  Digest. 

It  all  starts  with  the  warm  weather  in  June, 
when  we  launch  through  Boots,  chemists,  and 
department  stores.  What  with  this,  as  well  as  the 
rush  for  our  newly  improved  brand  leader, 
Cossack  Hairspray  -  you're  going  to  be  busy. 

So  why  not  get  active  stocking  up? 


19  June  1976 


Antobond's,  mobile 
anti-smoking  unit 
visiting  Sheffield 
for  the  first  "anti- 
smoking  fortnight" 
being  held  in  over 
60  branches 
of  Westons 
Pharmaceuticals 
Ltd.  These 
ASP  mouthwash 
demonstrations 
are  being  supported 
by  a  national 
advertising 
campaign 
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Clairol  encourage  consumers 

New  shades  of  Born  Blonde  colourant 
(£0  74),  sweet  silver  and  peach  parfeit, 
are  being  introduced  with  a  consumer 
advertising  programme.  A  "born  blonde 
sensation"  is  the  theme  of  one  and  a  half 
page  colour  advertisements,  running  until 
November  in  women's  magazines  includ- 
ing Love  Affair,  Cosmopolitan,  She,  19. 
Family  Circle,  Annabel  and  Loving. 

Quiet  Touch  consumers  are  being  offered 
a  long-playing  "party"  record,  with  dance 
numbers  on  one  side  and  slow  melodies 
on  the  other,  while  stocks  last.  A  pack  top 
and  the  application  form  found  inside  must 
be  sent  with  £01 8j  to  cover  postage  to 
Bristol-Myers  Co  Ltd,  Stamford  House, 
Station  Road,  Langley,  Slough  SL3  6EB. 

Clairol  say  the  gift  promotion  aims  at 
the  Quiet  Touch  user  target  age  group  and 
comes  at  a  season  when  women  are 
interested  in  lightening  their  hair.  A  35 
per  cent  share  of  the  blonding  products 
market  is  claimed  for  Born  Blonde,  and 
this  sector  is  said  to  account  for  22  per 
cent  of  the  hair  colourants  market. 

Redoxon  effervescent  in  10  s 

From  July  I,  Redoxon  effervescent  lg  tab- 
lets will  be  available  from  Roche  Products 
Ltd,  PO  box  8,  Welwyn  Garden  City, 
Herts  AL7  3 AY,  in  packs  of  10  orange 
or  10  lemon  flavours  (£0  28  trade). 

Why  Hedex  sales  grow 

Sterling  Health  Products,  Surbiton,  Surrey 
KT6  4PH,  claim  a  17  per  cent  volume 
increase  in  Hedex  sales  for  the  first  two 
months  of  1976,  over  the  same  period  in 
1975.  They  attribute  this  success  to  their 
national  television  campaigns. 

Oralcer  distribution  by  Vestric 

Vitabiotics  Ltd  have  appointed  Vestric 
Ltd,  Chapel  Street,  Runcorn,  Cheshire 
WA7  5AP,  main  distributors  of  Oralcer 
to  chemists  and  pharmaceutical  whole- 
salers, from  July  1. 

Talc  and  travel  sizes  for  Rochas  men 

Talc  is  being  added  to  the  Monsieur 
Rochas  range,  in  a  lightweight  brown  and 
gold  plastic  container  (lOOg,  £1-50),  and 
after  shave  is  being  introduced  in  a  simi- 
larly designed  turquoise  and  gold  plastic 
travel   pack   (146cc,   £3-75)   and   in  an 


atomiser  (58g.  £3-25).  Rochas  Perfumes 
Ltd,  27  Grosvenor  Street,  London  W1X 
9FE  say  the  sculpted  "trellis"  design  of 
the  bottles  makes  them  easy  to  grip.  The 
products  will  be  available  from  August. 

Women  see  Beauty  Shave  advertised 

Colour  advertising  of  Beauty  Shave  will 
be  appearing  frequently  in  women's  maga- 
zines, until  October.  Jackel  &  Co  Ltd, 
Kitty  Brewster  Estate,  Blyth,  Northumber- 
land NE24  4RG,  say  they  will  reach  over 
85  per  cent  of  all  women  through  Woman, 
Woman's  Realm,  Vogue,  Woman's  Own. 
Cosmopolitan,  Honey,  Over  21,  Look 
Now,  19,  She,  True  Magazine  and  Hers. 

Tiffany  seek  new  distributors 

Richards  and  Appleby  Ltd's  plan  to 
include  fragrance  in  their  Personality 
range  causes  "a  conflict  of  interest"  with 
Tiffany  Cosmetics  Ltd,  for  whom  they 
have  acted  as  distributors.  Tiffany  say 
they  will  be  making  new  arrangements 
from  July  14,  after  a  "mutual  and  amic- 
able" agreement  to  leave  their  new  com- 
petitors. Tiffany  orders  should  then  go  to 
189  Wokingham  Road,  Reading,  Berks. 

Emily  promotes  Mum 

A  Mum  price  reduction — £0  10  on  28cc 
toilettes  and  refills — is  being  flashed  on 
packs  and  cartons  to  coincide  with  the 
launch  of  a  national  television  campaign, 
which  will  be  running  to  early  October. 
Both  feature  the  cartoon  character,  Emily, 
introduced  with  this  year's  brand  relaunch, 
and  she  will  be  appearing  in  point  of  sale 
material,  key  rings,  badges  and  car 
stickers,  which  are  among  promotions 
planned  for  this  year  by  Bristol-Myers  Co 
Ltd,  Stamford  House,  Station  Road, 
Langley,  Bucks  SL3  6EB. 

Organics  samples  with  magazines 

The  June  issue  of  Over  21  is  banded  with 
a  Faberge  Organics  promotion,  announ- 
cing three  free  sachets  inside,  and  features 
a  centre  spread  editorial.  Every  month 
until  the  end  of  November,  this  maga- 
zine, 19  and  Cosmopolitan,  carry  colour 
advertisements  for  Organics,  also  featur- 
ing in  Woman  during  the  summer.  Sham- 
poo, conditioner  and  hand  and  body 
lotion  appear  six  times  on  full  pages  and 
on  half  pages  in  14  other  issues. 

From  Faberge  racing  offers,  PO  box 
26C,  Esher,  Surrey  KT10  9QZ,  the  follow- 
ing consumer  purchases  can  be  made,  all 
promoting  Brut  33 :  pesters  of  the  Faberge 


Camaro  car,  T  shirts,  team  jackets,  hats, 
umbrellas,  stickers  and  stripes.  A  free 
"Faberge  racing"  sticker  is  supplied  with 
each  purchase. 

□  Faberge  Inc,  Ridgeway,  Iver,  Bucks,  are 
offering  their  Organics  trial  pack  through 
Woolworths  only  (C&D,  June  12,  p842). 

Beecham's  hair  care  best  sellers 

In  May,  Vosene,  brand  leaders  among 
medicated  shampoos,  increased  the  con- 
sumer sales  share  of  this  market  by  one 
per  cent  over  the  last  two  months.  Boosted 
by  a  new  wheat  germ  variant,  Silviknn 
has  led  the  cosmetic  shampoo  market 
since  the  beginning  of  this  year,  accord- 
ing to  Beecham  Proprietaries,  Beecham 
House,  Great  West  Road,  Middlesex 
TW8  9BD.  The  brand  has  a  19  per  cent 
unit  share  of  the  total  hairspray  market 
and  is  closing  the  gap  with  Sunsilk  hair- 
spray,  the  market  leader. 

Kodak-TV  Times  competition 

Kodak  Ltd,  Station  Road,  Hemel  Hemp- 
stead, Herts,  are  currently  running  a 
summer  long  "snapshot"  competition  in 
association  with  TV  Times.  In  the  com- 
petition, called  "snappy  titles",  the 
magazine's  readers  are  invited  to  send  in 
a  colour  print  illustrating  the  title  of  a 
well-known  television  programme,  and 
there  are  over  £3,000  worth  of  prizes  of 
cash  and  cameras. 

□  Kodak  now  say  that  the  price  they 
quoted  for  the  Carousel  S-AV  1,000  pro- 
jector (C&D,  May  22,  p736)  was  incorrect; 
it  should  have  been  £200  77. 

Gifts  for  Dixcel  stockists 

The  first  phase  of  a  trade  voucher  scheme 
for  Dixcel  pocket  packs  is  being  run  until 
July  31,  by  British  Tissues  Ltd,  101 
Whitby  Road,  Slough,  Berks.  Vouchers 
valued  at  five  points,  printed  on  the  backs 
of  display  outers,  are  redeemable  against 
a  selection  of  gifts  which  include 
Nicholson's  "Guide  to  Great  Britain". 
Seasonally  appropriate  gifts  will  be  intro- 
duced for  the  second  phase  in  September. 
The  promotion  is  being  introduced 
nationally  to  retailers  following  a  test 
launch  in  Scotland,  when  a  "phenomenal 
increase"  in  sales  resulted  over  four  weeks. 

Selected  women's  writers  on  the  national 
and  provincial  Press  will  be  receiving  a 
fashion  shot  and  story  "Pick  a  pocket 
pack",  focussing  attention  on  holiday  uses 
of  Dixcel. 

More  Trade  News  on  p881 
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To:  J.A.L.  SPELLER 

General  Sales  Manager 
UniChem  Limited 
Crown  House 
Morden  Surrey  SM4  5EF 

/  would  we/come  more  information 
about  UniChem. 
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NAME 


ADDRESS 


DATE 
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THERE'S  TWO  OP  US. 


REMEMBER:  Packs  for  counter  recommendation  in  your  general  practice. 

REMEMBER:  Actifed  Syrup  relieves  nasal  congestion,  dries  up  runny  noses 
and  avoids  the  need  for  nasal  drops. 

Actifed  Co.  Linctus  controls  coughs  and  relieves  other 
symptoms  associated  with  colds  and  flu. 

Their  liquid  preparation  means  they  are  easily  administered 
with  dosage  levels  suitable  for  all  the  family. 


ft 


THE  WELLCOME  FOUNDATION  LTD,  BERKHAMSTED.  HERTS.  Wellcome 
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Deep  blue  bath  range  from  Schwarzkopf 

Mediterranean  blue  and  a  silver  sea-horse 
motif  have  been  designed  to  "up-market" 
the  Aquasil  range  without  raising  prices. 
Schwarzkopf  now  offer  luxury  bath  (sachet 
£012;  £110g,  £0-48;  220g,  £0  88  and  440g, 
£1-60),  soap  (80g,  £0-40),  dusting  powder 
(140g,  £1-60)  and  spray  fragrance  (45g, 
£1-45).  While  stocks  last  the  trade  is 
offered  introductory  reductions  on  each 
order  of  36  sachets,  three  powders  and 
six  of  each  other  individual  item. 

Coffrets,  ready  for  Christmas  and  avail- 
able during  the  year,  present  the  following 
combinations :  luxury  bath,  with  dustuig 
powder  (£1-99),  with  two  soap  tablets 
(£1-28)  and  with  spray  fragrance  (£1-93), 
or  spray  fragrance  with  a  soap  tablet 
£185).  Schwarzkopf  Ltd,  Penn  Road, 
California  trading  estate,  Aylesbury, 
Bucks  acquired  Aquasil  and  Binaca  under 
licence  {C&D,  November  8,  1975). 

Li-Io  offers  with  Quosh 

Five  million  bottles  of  Quosh  are  carry- 
ing details  of  a  "summer  fun"  consumer 
offer  from  Beecham  Foods,  Beecham 
House,  Great  West  Road,  Brentford, 
Middlesex  TW8  9BD.  A  selection  of  Li-lo 
inflatables  is  offered — paddling  pool,  in- 
cluding pump  (£325,  saving  £183)  and 
a  free  beach  ball,  with  orange  flavour ;  an 
airbed  (£210,  saving  £102)  with  orange/ 
pineapple ;  and  swim  aids  (£0  90,  saving 
£0  58)  and  a  free  swim  ring  with  lemon. 
Point  of  sale  material  is  available  and 
consumers  are  asked  to  send  two  gold 
bottle  tops  with  cheques.  Beechams  say 
the  three  flavours  carrying  offers  on  their 
labels  represent  70  per  cent  of  total 
Quosh  sales. 

Asbestos-free  filter  media 

A  range  of  non-asbestos  filter  media  has 
been  introduced  by  Carlson-Ford  Ltd, 
Ashton-under-Lyne,  Lanes.  The  new  range, 
based  on  cellulose  fibres  combined  with 
non-fibrous  additives,  is  said  to  be  suit- 
able for  all  pharmaceutical  filtration  pur- 
poses. There  are  six  medium  to  fine  grades 
— NA4,  NA5,  NA6,  NA7,  NA9  and  NA12 
— covering  permeabilities  from  0  2  to  0  02 
Darcies.  The  filtration  performance  of 
each  is  directly  equivalent  to  the  similarly 
numbered  grade  in  the  company's  stan- 
dard range.  The  new  grades  are  additional 
to  two  asbestos-free  grades,  0  and  W2, 
which  form  part  of  Carlson-Ford's  estab- 
lished media  range.  These  are  a  coarse 
clarifying  sheet  and  a  washable  filter  aid 
support  sheet.  There  is  a  choice  of  sizes. 

Success  for  hygiene  cloths  launch 

Exterma-germ  hygiene  cloths  were  being 
carried  by  37  per  cent  of  retail  outlets  in 
the  Southern  Television  region  within 
three  weeks  of  the  regional  television 
campaign  which  broke  on  April  24. 
Waissel's  Ltd,  Mark  Brown's  Wharf, 
Potters  Fields,  Tooley  Street,  London  SE1 


A  set  of  food  scales,  designed  for 
slimmers,  is  being  offered  for  £1.39  and 
two  foil  tops  from  Chekwate  orange, 
lemon,  lime  and  grapefruit.  Point  of  sale 
material  promoting  the  offer  is  available 
from  Beecham  Foods,  Beecham  House, 
Great  West  Road,  Brentford,  Middlesex 
TW8  9BD.  They  claim  a  6  per  cent  share 
of  the  slimming  drinks  market 


2LF,  say  "Early  consumer  response  to  this 
unique  product  confirms  our  research  that 
showed  viability  and  need  for  a  cloth 
that  could  'wipe  up  germs'  everywhere 
and  anywhere  in  the  home". 

Jeyes  distribute  for  Airwick 

Jeyes  UK  Ltd,  Brunei  Way,  Thetford, 
Norfolk  will  be  distributing  Fly-tox  and 
Gesal  garden  products  for  Airwick  in 
addition  to  air-fresheners,  from  June  21. 

Third  Liiia  pack  purchase  free 

Lilia  stockists  are  being  asked  to  give  free 
packs  to  consumers  who  have  saved  two 
packs  and  sent  off  for  a  voucher  from 
Lilia-White  (Sales)  Ltd,  Charford  Mills, 
Birmingham  8.  The  two  months  promotion 
started  on  June  14.  Consumers  are  also 
being  offered  free  tights  with  flashed  packs 
of  Celtex. 

Anadin  heads 

The  glass  head  currently  being  seen  in 
national  Anadin  television  advertising  is 
repeated  in  new  point  of  sale  material 
from  International  Chemical  Co  Ltd, 
Chenies  Street,  London  WC1E  7ET.  A 
showcard,  cash  till  magnet  card  and  slip-in 
card  for  the  Anadin  20  pack  are  available. 

Schloer  picnic  hamper 

A  picnic  set  is  being  offered  on  labels  of 
Schloer  grape  and  apple  juice  by  Beecham 
Foods,  Beecham  House,  Brentford,  Mid- 
dlesex. The  wicker  hamper  contains  four 
place  settings,  napkins  and  table  cloth — 
all  embossed  with  a  gold  Schloer  motif. 
The  offer,  £4  90  plus  £0  75  postage  and  two 
foil  tops  from  either  drink,  runs  to  the 
the  end  of  the  year  and  promotional 
material  includes  shelf  edgings  and  single 
bottle  stands. 

10-p  colour  prints 

W.  H.  Smith  are  now  offering  an  "Extra- 
value"  colour  film  processing  service  at 
most  of  their  bookshops,  with  silk-finish 
colour  prints  at  only  lOp  each  at  the  time 
of  developing  the  film.  A  leaflet  available 
at  Smith  branches  says :  "Colour  photo- 
graph used  to  be  expensive.  But  W.  H. 
Smith  have  changed  all  that!  Our  new 
scale  of  charges  brings  you  top-quality 
processing  (naturally,  we  wouldn't  settle 
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for  less),  as  well  as  making  it  much  easier 
for  you  to  afford  colour  photography. 
With  savings  like  these  you'll  really  enjoy 
being  in  pictures!"  The  company's  develop- 
ing charge  for  12-36  exposure  films  is  55p. 

New  distributors  for  Synogist 

Richards  &  Appleby  Ltd,  Gerrard  Place, 
East  Gillibrands,  Skelmersdale,  Lanes 
WN8  9SU,  are  distributing  Synogist 
shampoo  for  Maltown  Ltd. 

Coatalin  correction 

The  grooming  aid  for  dogs  that  has  been 
repackaged  is  Royal  Coatalin,  being  dis- 
tributed by  Shaws  Veterinary  Chemists 
Ltd,  Stocklake,  Aylesbury,  not  as  pre- 
viously reported  (C&D,  last  week,  p847). 

Bonus  offer 

Jackel  &  Co  Ltd,  Kitty  Brewster  Estate, 
Blyth,  Northumberland.  With  Pino  Silvestre 
PIN  1  parcel  (12  X  50cc,  6  X  lOOcc 
Cologne,  3  X  150cc,  2  X  300cc  and  6  X 
75cc  atomiser),  3  X  50cc  Cologne  plus 
showcard,  tester  and  samples  (£30  66) ; 
with  PIN  2  parcel  (24  X  75cc  aftershave, 
12  X  150cc  aftershave),  3  X  75cc  bottles, 
showcard.  tester  and  samples  (£38  88). 
Both  offers  for  summer. 

on  TV 
next  week 

Ln — London;  M — Midlands;  Lc — Lancashire; 
Y — Yorkshire;  Sc — Scotland;  WW — Wales  and 
West;  So — South;  NE — North-east;  A — Anglia; 
U — Ulster;  We— Westward;  B— Border; 
G — Grampian;  E — Eireann;  CI — Channel  Island. 

Aquafresh:  So 

Bic  razor:  Ln,  M,  Y,  Sc 

Bodymist:  Y,  NE,  So 

Bristows  shampoo:  All  except  A,  U,  B, 
E,  CI 

Crest:  Ln,  M,  Lc,  WW,  So,  A,  U 

Day-long  roll-on:  Ln,  M,  So 

Denim:  M 

Divi-dent:  Ln 

Elastoplast:  All  areas 

Energen  one-cal:  All  except  U,  E 

Euthymol  original:  Ln,  So 

Exterma-germ  cloths:  So 

Foster  Grant  sunglasses:  All  areas 

Immac:  M,  So 

J-cloths:  Ln,  So,  A 

Johnson's  savings  code:  All  areas 

Kodak  Instamafic  cameras:  All  except  E 

Lucozade:  Ln,  Lc,  So,  U 

Listerine:  Ln 

Marigold:  All  except  U,  CI 

Midas:  All  except  E,  CI 

Nivea:  All  except  Ln,  So 

Pears  foam  bath:  All  areas 

Pears  shampoo:  All  areas 

Philips  home  trim:  Ln,  M,  WW,  So,  A 

Philips  Ladyshave:  Ln,  M,  WW,  So,  A 

Philips  Philishave  battery  shaver:  All  areas 

Polaroid:  All  except  CI 

Radox:  All  except  U.  E 

Remington  GT3  shaver:  Ln,  M,  Lc 

Scholl  footsprays:  All  except  U,  E 

Signal:  All  areas 

Supersoft  shampoo:  All  except  E 
Sure:  All  areas 
Vitapointe:  M,  Lc,  Y,  NE 
Wizard  range:  M,  Lc,  Sc 
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Nicholas 
Laboratories  Limited 

PRICE  REVISIONS 

The  following  prices  are  effective  as  and  from  1st  July,  1976. 


PRODUCT/SIZE 

Retail 
Selling  Price 
(incl.  VAI ) 

Standard 
Wholesale  Price 
per  case 

Terms  4  Price 
(Best  Terms) 
per  case 

ASPRO  

 *8's 

10p 

£2-351/2 

£206 

24's 

25p 

£432 

£3-78 

60's 

51p 

£4-40 

£3-85 

120's 

82p 

£3-56 

£3-1 1  y2 

RENNIE  

 *12's 

1 1p 

£2-751/2 

£2-41 

25's 

1  9p 

L3-1  1 

£2-72 

50's 

oop 

r_  z.  1  \j 

LZ  oO 

100's 

49d 

£407/2 

£3-561/2 

RADOX  

 Medium 

oUp 

ro./i  q 

LZ  1  O 

(all  3  fragrances) 

 Large 

/l  rr  „ 

4op 

ri  .pel/ 
L  1  OD  /2 

£  1  'Do 

LIQUID  RADOX- 

280  cc  

47p 

£3-96 

£3-361/2 

(all  3  fragrances) 

-500 cc  

75p 

£6-321/2 

£5-371/2 

RADOX  SHOWER  FRESH+ 

85p 

£708 

£602 

(2  fragrances) 

RADOX  FOOTSPRAYt  

60p 

£2-28 

£1-94 

MATEY  

46p 

£3-85/2 

£3-27/2 

TRUGEL  

 Standard 

Qfin 

0\J[J 

J_  £-  \J\J  / 2. 

Economy 

53p 

£207 

£1-76 

SAVE  I  I  

Freshen-Up 

34p 

£2-83 

£2-401/2 

Clean-Up 

38p 

£3-161/2 

£2-69 

Toilet 

34p 

£2-83 

£2-401/2 

Intimate 

34p 

£2-83 

£2-401/2 

ACCOLADE 

 2  Dozen 

87p 

£14-681/2 

£12-48 

Vi  Dozen 

87p 

£3-671/2 

£3-121/2 

INTER-DENS 

42p 

£3-1  Yk 

£2-65 

FEMINAX  

57p 

£7-381/2 

£6-28 

KWELLS  

34p 

£2-81  Vz 

£2-46 1/2 

WSp^fyicholas  Laboratories  Limited,  RO.  Box  17  Slough 
^         SLI  4AU.  Telephone:  Slough  23971 

'  Price  increase  effective 

August  1st  1976. 
t  No  change  in 

price  structure. 
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Sanpro  sales  up  26pc 
in  'controlled'  test 


There  are  obvious  opportunities  for  chem- 
ists to  consolidate  their  share  of  the 
sanitary  protection  market,  say  Kimberly- 
Clark  Ltd,  following  a  major  survey  of 
outlets  and  performances — including  a 
"controlled  trial"  of  recommended 
merchandising  in  which  the  test  phar- 
macies achieved  a  26  2  per  cent  increase  in 
sterling  sales. 

At  the  start  of  the  study  an  attitude 
survey  was  conducted  among  store 
managers  of  leading  retail  companies  to 
assess  how  they  valued  the  sanitary  pro- 
tection market.  A  total  of  100  interviews 
were  conducted  with  personnel  represent- 
ing a  wide  spectrum  of  retail  operators, 
including  chemist  chain  stores,  drug  stores 
and  independent  chemists.  The  size  of 
stores  varied  from  500  to  2,300  sq  ft,  with 
total  linear  footage  accorded  to  sanpro 
products  ranging  from  10  to  54ft. 

The  study  report  says  that  although  the 
:hemist  is  usually  regarded  as  the  tra- 
ditional outlet  for  sanpro  products,  carry- 
ing a  wider  range  than  other  retailers,  only 
39  per  cent  of  stores  surveyed  had  a 
vertically-blocked  sanpro  section.  The 
majority  (61  per  cent)  tended  to  include 
an  pro  as  a  segment  of  their  general 
toiletries  section. 


recorded  during  the  base  period,  were 
implemented  in  the  test  panel  stores.  Pro- 
duct performance  in  the  test  stores  during 
the  study  period  was  indexed  against  the 
performance  in  the  same  stores  during  the 
base  period ;  control  panel  stores  were 
indexed  on  an  identical  basis.  A  net  com- 
parison was  achieved  by  comparing  the 
two  sets  of  indices.  All  the  auditing  was 
undertaken  by  an  independent  research 
organisation.  The  results  of  the  test  panel 
were : 

All  stores  +  23  6%  sterling 

Grocery  +  271%  sterling 

Chemists/drug  +  12  3%  sterling 

Departmental/variety        +  49  8%  sterling 

During  the  test  period  total  sales  of 
sanpro  products  in  chemists  increased  by 
26  3  per  cent  (sterling)  on  the  base  period. 
By  sector,  the  figures  dramatically  illus- 
trated how  the  special  garment  sector  is 
not  being  exploited ;  they  also  show  the 
continued  growth  in  demand  for  press-on 
towels.  Tampons  already  enjoy  good  space 
allocation,  but  erratic  availability  of  packs 
or  sizes  created  frequent  overstock  and 
out  of  stock  situations,  with  the  faster 
selling  sizes  being  most  adversely  affected. 

In  chemist  store  "A",  a  self  selection 
outlet  with  1,200  sq  ft  sales  area,  the  san- 
pro section  was  located  on  a  2ft  high 
plinth — "not  an  ideal  location".  Neverthe- 
less, the  introduction  of  wire  bins  for 
towels  and  shelves  for  tampons,  pants  and 
personal  deodorants  increased  stockhold- 
ing capacity  and  produced  an  "impactful" 
layout,  says  the  report.  Cubic  capacity  was 
increased  by  18  per  cent  and  total  sterling 
sales  by  46  5  per  cent. 

In  chemist  store  "B",  a  self-selection 
outlet  with  a  total  sales  area  of  650  sq 
ft,  linear  shelf  footage  remained  at  19ft 
6in.  But  a  vertical  display  was  introduced 
in  place  of  the  original  horizontal  layout, 
and  the  shallow  shelves  above  used  to 
display  chemist  sundries,  this  producing 


Latest  addition  by  K-C  (see  p876) 

an  eye-catching  section.  This  layout  is 
said  to  help  the  consumer  identify  her 
requirements  and  so  maximise  sales. 

Chemists  featuring  a  fully-vertical  block 
layout  increased  sales  by  14  9  per  cent 
overall;  significantly  more  than  10  per 
cent  achieved  using  a  base  plus  two 
shelves.  Where  the  section  was  vertically 
blocked,  sanpro  achieved  a  51  per  cent 
share  of  total  chemist  sales  (excluding 
NHS).  The  report  recommends  that  the 
number  of  slow-selling  brands  should  be 
reduced  and  that  a  minimum  space  allo- 
cation of  15  linear  feet  is  required  to 
ensure  that  the  leading  brands  are  dis- 
played with  single  facings. 

The  special  garment  sector  was  not 
being  exploited  by  all  retailers,  and 
showed  a  778  per  cent  sterling  sales 
increase  in  chemist  and  drug  stores  during 
the  test  period.  Tampons  already  enjoyed 
a  good  space  allocation.  Due  to  their 
compactness  they  can  generate  a  very  high 
sterling  return  per  facing,  but  this  can 
also  lead  to  heavy  over-stocking  situations. 

The  data  collected  during  the  study  has 
been  collated  to  provide  an  easy  guide  to 
sanpro  merchandising.  To  assist  space  allo- 
cation of  product  brands,  Kimberly- 
Clark  have  also  developed  a  magnetic 
board  on  which  can  be  created  blueprint 
layouts  in  miniature  showing  the  position- 
ing of  any  sanpro  product  available. 
Kimberly-Clark  salesmen  will  be  able  to 
arrange  a  display  model  for  Kotex  custo- 
mers, and  special  arrangements  can  be 
made  for  retail  chains  to  test  different 
layouts  in  K-C's  merchandising  studio. 

Further  information  and  copies  of  the 
study  (price  £15)  may  be  obtained  from: 
E.  J.  Conner,  merchandising  manager, 
Kimberly-Clark  Ltd,  Larkfield.  Maidstone, 
Kent  ME20  7PS. 


in~- 
IRsfe 

How  Kimberly-Clark 
see  a  professionally- 
merchandised 
sanpro  display  in 
a  Dharmacv 
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Make  sure 
there's  no  flies 


on  you 
this  sumrrie 


Or  your  customers! 

New  improved,  Honeypot-brand 
flycatchers  deal  with  all  sorts  of 
flies  and  flying  insects  —  with 
deadly  efficiency. 

Its  brand  new  design  incorporates  a 
unique  umbrella-shaped  guard  to 
provide  protection  for  furniture, 
clothes,  etc.  And  Honeypots  are 
perfect  around  foods,  too,  because 
you  need  no  aerosols  or  vapourtSjng 
blocks. 

Stock  Honeypots  now!  irt  our 
attractive, handy  size  counter  dispenser. 
Order  from: 

Bee  Ply  Ltd,  Sole  Distributors, 

Benross  House,  Rose  Lane. 

Liverpool  L 18  8DH 

Tel:  051-724  2261  TstexVf 27777 

A  member  of  the  Ross  Gftnip  of  Companies 


SURGICAL  ELASTIC  HOSIERY 

TWO-WAY  STRETCH  ELASTIC  YARN 

•  NYLON  LIGHTWEIGHT  STOCKINGS 

•  NYFINE  LIGHTWEIGHT  TIGHTS 

•  SEAMLESS  ONE-WAY  STRETCH 

•  NYLON  NET 

Stock  Sizes  or  Made  to  Measure 
Also  obtainable  direct  or  through  your  wholesaler.  Write  for  literature. 

Abdominal  Belts  -  Spinal  Supports  -  Elastic  Band  Trusses  -  Jock  Straps 
Suspensory  Bandages       -       Athletic  Slips  Stockinette  Bandages 

Vernon  Works,  Basford,  Nottingham 
Phone  :  77841-2  Grams  :  Easiness 


E.  SALLIS  LTD. 


NEWBALL  &  MASON  LTD. 

Established  in  1850 

SPICES  AND  CULINARY  HERBS  IN  EVERY  VARIETY 
FLAVOURING  ESSENCES  AND  FOOD  COLOURS 

The  Famous 

EXTRACT  OF  HERBS,  LEMONINE,  GINGER, 
SARSAPARILLA,  DANDELION  &  BURDOCK 

For  Herb  Beers 

Attractively  packed  with  pharmacy  in  mind,  and  also 
available  in  bulk 

Detailed  price  list  and  bonus  terms  from 
Dormston  Trading  Estate,  Burton  Road,  Dudley, 
West  Midlands,  DY1  2BR.  Tel.  No.  Sedgley  2537 


Qtips  Nosey  Parkers. 
Something  to  hang  your  sales  on. 


For  mums,  a  really  great 
offer  from  Qiips: 

Four  different  animal 
shaped  wall  hooks. 

A  lot  of  fun,  easy  to 
put  up. 


fl 


jlliilipw 

,  WlSSm 
lllr  Ip2 
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WmSm  Wm 


Mums  get  the  set  for  just 
89p. 

Plus  any  Qtips  proof  of 
purchase. 

Qtips  cotton  swabs 

now,  more  than  ever. 


m 


WmiM 


^^^^^^^^^ 


®  Q-tips  is  a  registered  trade  mark  of  Chesebrough-Pond's  Ltd. 
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Medicines  and  toiletries  in  the  next  eight  months 


Public  adopting  grocery' 
habits  in  buying  medicines 


There  is  no  significant  evidence  of  a  move 
towards  going  to  the  doctor  for  symptoms 
which  have  been  self-treated  in  the  past, 
but  the  medicines-buying  habits  of  the 
public  have  altered  with  many  grocery 
purchasing  ideas  being  carried  over  to  the 
proprietaries  market,  and  less  re-stocking 
of  medicines  cupboards. 

Those  conclusions  are  recorded  in  a  sur- 
vey, "'How  the  British  will  buy  medicinal 
products  in  the  next  eight  months",  pub- 
lished last  week.  In  general,  the  report 
suggests,  the  housewife's  shopping  habits 
are  changing  in  the  following  ways:  buy- 
ing fewer  products,  buying  cheaper  brands 
(particularly  private  labels)  and  buying 
larger  sizes. 

Buying  less  appears  to  be  affecting  most 
product  groups,  and  there  appears  to  be 
a  tendency  to  get  over  minor  ailments 
without  treatment  if  possible.  "But  prob- 
ably the  stronger  move  is  that  the  house- 
wife is  not  re-stocking  her  medicines 
cupboard  with  the  general  standby  pro- 
ducts to  the  same  degree  as  in  the  past." 
A  higher  proportion  of  housewives  in  the 
survey  reported  cutting  down  on  the  use 
of  antiseptics  than  on  any  other  product 
group,  and  they  were  more  sparing  in 
their  use.  There  were  also  more  signs  of 
non-chemist  buying  with  that  group  than 
most  others,  and  there  were  indications  of 
a  move  to  "all  purpose"  products,  such 
as  TCP — a  trend  also  reflected  in  the 
analgesics  sector. 

Move  to  Boots  own  label 

On  cheaper  brands,  the  survey  thought 
the  consumer  might  be  turning  more  to 
buying  generic  products,  but  it  was  found 
to  be  happening  only  in  a  small  way. 
What  did  emerge,  however,  was  a  strong 
move  to  Boots'  own  label  products :  "They 
know  the  products  are  safe,  they  are  en- 
tirely confident  of  the  quality,  they  know 
the  products  are  cheaper,  and  they  find 
themselves  in  Boots  often  because  of  the 
wide  range  of  products  carried." 

Buying  in  larger  sizes  affects  a  few  pro- 
duct groups  where  there  are  significant 
savings  to  be  made  and  where  purchases 
are  fairly  frequent;  analgesics  and  vita- 
mins were  the  most  frequently  quoted 
candidates,  but  doubts  were  expressed  by 
some  consumers  about  buying  large  sizes 
of  dressings  or  analgesics  or  products— 
such  as  cough  mixtures — which  they  might 
not  use  up. 

However,  the  survey  did  discover  that 
consumers  were  not  shopping  around:  "If 
they  are  stocking  up  their  medicine  cup- 
board generally,  then  they  buy  from  one 
of  the  big  chemists,  usually  when  they  are 
out  shopping  in  the  High  Street.  But  other 
purchases  are  needed  more  quickly.  If 
there  is  an  illness,  then  relief  for  it  is 
generally  sought  from  whichever  retail 
outlet  is  nearest  or  most  convenient." 


Consumers  were  found  to  be  not  so 
price  conscious  for  medicines  as  for  other 
products;  when  someone  is  ill,  "the  price 
becomes  largely  irrelevant".  Mentioning 
dressings  in  this  context,  the  report  says: 
"The  housewife  is  hardly  aware  that 
special  offers  exist  in  this  sphere  and  she 
only  responds  to  them  if  she  feels  like  it." 

Giving  the  results  of  a  trade  study,  the 
report  suggests  that,  in  the  short  term, 
demand  will  remain  weak  and  may  fall 
slightly  on  the  1975  figure.  The  record 
price  inflation  for  proprietary  products, 
including  toiletries,  is  considered  very  good 
compared  with  the  general  rise  in  prices ; 
although  prices  of  proprietaries  at  retail 
level  are  expected  to  rise  towards  the  end 
of  the  year  by  perhaps  5  to  10  per  cent, 
the  squeeze  on  companies'  profitability  is 
going  to  be  very  tight  because  overhead 
costs  are  rising  to  "unacceptable"  totals 
and  increases  in  material  costs  are  being 
made  worse  by  sterling  devaluation  and 
the  general  world  pick-up  from  the  period 
of  recession. 

Points  from  analyses  of  the  different 
product  sectors  include  predictions  that, 
starved  of  funds  and  capability  for  radical 
new  product  development,  analgesics 
manufacturers'  effort  will  be  upon  "con- 
petitive  marketing  activities";  and  that 
Boots'  multivitamin  product  may  become 
the  market  leader  against  Haliborange  on 
grounds  of  cost,  with  Sanatogen's  position 
possibly  weakening. 

Turning  to  manufacturers'  marketing 
efforts,  the  report  suggests  that  the  con- 
centration of  the  chemist's  trade  and  the 
general  reduction  in  the  number  of  out- 
lets "is  pushing  even  more  buying  power 
and  market  control  into  the  hands  of  the 
major  multiple  in  the  industry."  The 
report  continues :  "Manufacturers  are 
loosing  their  freedom  over  distribution 
and,  with  pharmacies  attempting  to  im- 
prove their  profit  margins,  the  Govern- 
ment is  likely  to  respond  by  restricting 
distribution  through  non-pharmacy  out- 
lets." Government  pressure  on  advertising 
and  promotion  levels  also  means  that  the 
industry  is  reluctant  to  adopt  "market- 
forcing  techniques",  even  in  proprietary 
products.  The  report  suggests  that  in  the 
near  future  marketing  efforts  are  likely  to 
be  limited  to  small  packaging  and 
presentation  changes. 

Cosmetics  and  toiletries 

Another  report  in  the  same  series  deals 
with  toiletries  and  cosmetics.  This  report 
concludes  that  the  market  for  soaps, 
shampoos,  toothpastes  and  other  small 
toiletry  products  will  move  more  towards 
supermarket  trading  patterns  with  exten- 
sive use  of  price-related  promotions, 
changes  in  pack  sizes  and  generally  more 
aggressive  merchandising.  "With  the  super- 
markets' need  to  broaden  their  Droduct 
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base  in  order  to  recoup  their  loss  of  food 
sales  volume,  their  interest  in  promoting 
slower-selling  higher-volume  lines  will 
intensify.  This  will  put  pressure  on  Boots 
and  the  department  stores  for  many  of  the 
products  which  are  traditionally  regarded 
as  chemists'  cosmetics  lines." 

Overall,  the  report  suggests  that  sales 
will  initially  remain  "weak",  but  improved 
volume  at  Christmas  would  pull  the  market 
back  to  the  same  level  as  a  year  ago  and 
there  will  be  a  slow,  but  sure,  recovery  in 
1977.  The  low-price,  younger  sector, 
would  hold,  but  the  outlook  for  sales  of 
higher  priced  brands  is  felt  to  be  un- 
certain. The  direct-selling  companies  are 
said  to  be  in  a  weak  position,  being  cut 
off  from  the  growth  sectors  of  the  market 
— the  young  unmarrieds,  department  stores 
selling  to  tourists  and  the  move  towards 
supermarket  trading. 

In  the  next  eight  months  prices  are 
expected  to  go  up  by  approximately  10  per 
cent,  with  ranges  being  reduced  in  size  as 
women  become  more  sparing  in  the  use  of 
most  products  and  move  to  "all  purpose" 
types.  Basic  fashion  trends  are  expected  to 
continue  to  influence  sales  volume  how- 
ever; the  young  would  still  be  experiment- 
ing but  with  a  greater  tendency  to  buy 
Boots'  ranges. 

Special  offers 

Commenting  on  buying  special  offers, 
the  report  says  there  seems  to  be  a  clear 
distinction  between  different  types  of  pro- 
duct; generally,  expensive  cosmetic  houses 
do  not  promote  special  offers  and  con- 
sumers do  not  expect  to  so  buy  them, 
but  cheaper  brands  are  often  bought  on 
special  offers.  The  most  frequently  men- 
tioned products  thus  offered  were  soaps, 
toothpastes  and  shampoos — with  house- 
wives only  buying  offers — followed  by 
cheaper  deodorants,  lacquers  and  bath 
products,  and  hand  cream. 
How  the  British  Will  Buy  Medicinal  Pro- 
ducts in  the  Next  Eight  Months;  How  the 
British  Will  Buy  Toiletries  and  Cosmetics 
in  the  Next  Eight  Months.  (Research 
Division,  Winkler  Marketing  Ltd,  36 
Grand  Parade,  Brighton,  Sussex.)  A  limited 
number  of  copies  of  each  report  are 
available,  price  £25. 


Which?  predicts  CAP  will 
increase  cosmetics  prices 

A  rise  in  cosmetics  prices  as  a  result  of 
the  EEC's  Common  Agricultural  Policy 
is  predicted  by  Maurice  Healy.  editor  of 
Which?  in  the  June  issue  of  his  magazine. 

"There  are  plans  to  insist  on  alcohol 
and  vinegar  of  agricultural  origin  in  pro- 
ducts like  cosmetics  and  pickled  onions, 
where  cheaper  but  just  as  good  alternatives 
are  used  now",  he  writes. 

A  spokesman  from  the  European  Com- 
munities Commission  in  London  told  C&D 
that  Which?  was  referring  to  a  draft 
Directive  setting  out  the  ways  in  which 
alcohol  could  be  used  in  Common  Market 
countries.  The  use  of  alcohol  produced 
from  wine,  sugar  beet,  etc,  in  cosmetics 
may  possibly  be  included,  he  explained, 
but  the  document  was  in  no  sense  a  final 
Directive,  which  was  exDected  "shortly". 
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NPU  call  for 
more  freedom 
to  advise 

Greater  freedom  for  pharmacists  to  advise 
customers  and  patients  without  falling 
foul  of  the  law,  is  called  for  by  the 
National  Pharmaceutical  Union  comment- 
ing on  proposed  restrictions  on  advertis- 
ing to  the  public,  due  to  be  brought  in 
under  Section  95  of  the  Medicines  Act 
(C&D.  March  27,  p440). 

The  NPU  gives  a  general  welcome  to  the 
proposals,  but  points  out  that  pharmacists 
are  often  required  by  patients  to  indicate 
which  of  a  number  of  preparations  is 
intended  to  treat  a  particular  disease  or 
syndrome — such  as,  which  item  is  heart 
tablets  or  stomach  mixture.  "The  purpose 
of  the  treatment  may  or  may  not  be  clear 
from  the  label,  but  in  any  event,  the  pro- 
posed regulations  would  not  enable  a 
pharmacist  to  make  oral  representations  to 
answer  this  type  of  query  from  a  patient." 

No  harm  to  public 

The  NPU  goes  on :  "We  consider  that 
the  regulations  must  give  pharmacists  a 
wider  degree  of  latitude  to  talk  to  patients 
about  their  medication  in  appropriate 
circumstances."  It  is  suggested  that 
pharmacists  should  be  exempt  from  the 
strictures  concerning  "representations" 
concerning  a  medicinal  product,  except  for 
the  general  prohibitions  relating  to  cancer, 
diabetes,  procuring  of  miscarriage  in 
women,  etc  (as  in  current  legislation).  "We 
are  certainly  not  aware  of  any  adverse 
effect  on  the  public  at  present  as  a  result 
of  oral  representations  made  by  pharma- 
cists. Indeed  we  imagine  that  pharmacists 
are  able  to  deal  with  many  queries  about 
medication  which  the  patient  would  other- 
wise need  to  take  to  the  prescriber." 

Specific  matters 

On  more  specific  matters,  the  NPU 
says :  "The  exemptions  to  the  restriction 
on  the  advertising  of  medicines  for  the 
treatment  of  allergic  conditions  appear 
unnecessarily  narrow.  There  are  products 
which  can  be  used  successfully  for  the 
topical  and  /or  symptomatic  treatment  of 
allergies,  especially  where  the  reaction  is, 
for  example,  limited  to  a  transient  rash. 
We  feel  that  "allergic  reactions'  could 
safely  be  omitted  .  .  . 

"The  regulations  seem  to  prohibit  the 
"issue'  of  advertisements  in  the  various 
categories  described,  yet  there  does  not 
appear  to  be  a  definition  of  'issue'  in  the 
Act  or  regulations.  We  are  anxious  to 
ensure  that  pharmacists  are  not  penalised 
as  a  result  of  selling  or  supplying  a  medi- 
cine which  has  been  illegally  labelled  or 
advertised  (eg  by  a  pamphlet  enclosed  with 
the  medicine  in  its  outer  package)  by  the 
manufacturer  or  some  other  person.  We 
suggest  a  form  of  warranty  defence,  or  an 
additional  clause  making  it  clear  that 
tissue!  does  not  include _Jhe _iinwittina  sale 


or  supply  of  a  product  bearing  an  unlawful 
advertisement. 

"We  welcome  the  proposed  'exceptions 
in  regard  to  labels'  .  .  .  but  we  must  make 
the  point  that  it  is  often  necessary  to  refer 
to  specific  diseases  on  leaflets  which  are 
enclosed  with  medicines.  These  leaflets  are 
essential  for  the  guidance  of  patients  as  it 
is  frequently  impossible  to  convey  all  the 
necessary  information  about  directions  for 
use,  precautions,  contraindications  and  side 
effects  on  a  label.  We  consider  that  the 
exceptions  .  .  .  should  extend  to  'a  refer- 
ence to  any  disease  on  any  leaflet  which  is 
included  in  the  package  in  which  a  con- 
tainer of  a  medicinal  product  is  enclosed'." 

Draft  Order  orf faulty 
goods  'disclaimers' 

A  draft  Order  published  this  week  aims  to 
prevent  consumers  being  misled  about 
their  statutory  right  when  they  purchase 
faulty  goods. 


An  end  to  'outdated' 
patent  medicines? 

Two  letters  in  C&D  June  12  by  Mr  A.  R. 
Fuell,  of  the  PAGB,  and  Mrs  H.  Butler, 
representing  a  patent  medicine  manu- 
facturer, seek  to  demonstrate  how  General 
Sales  List  restrictions  would  be  against  the 
public  interest. 

The  PAGB  includes  members  whose 
only  aim  is  to  persuade  a  public  to  buy 
as  many  of  their  remedies  as  possible. 
Pharmacies,  grocers,  tobacconists,  super- 
markets, all  are  good,  profitable  and  de- 
sirable outlets  as  far  as  they  are  concerned. 

Let  us  clarify  the  suggestion  from  Mr 
Fuell  that  the  profession  has  failed  to  deal 
with  the  problem  of  people  living  in  rural 
areas.  Perhaps  Mr  Fuell  and  his  peddlers 
of  patent  remedies  are  unaware  that  there 
are  pharmacists  in  rural  areas  who  are 
prepared  to  forego  financial  reward  for 
the  satisfaction  of  providing  a  pharmaceu- 
tical service — which  includes  advice  to 
people  on  how  best  they  can  treat  their 
minor  ailments  and  to  ensure  that  more 
serious  complaints  are  directed  to  the 
proper  medical  channels. 

It  may  well  be  as  your  correspondents 
suggest,  that  the  pharmacist  will  have  to 
spend  more  time  supervising  the  sale  of 
medicines.  This  will  be  a  thoroughly  good 
thing  and  in  our  opinion  more  satisfying 
than  devoting  our  time  to  the  sale  of 
non-pharmaceutical  merchandise. 

However,  Mrs  Butler  really  highlights 
the  difficulty  for  the  proprietary  medicine 
manufacturer  when  she  asks  "Do  the 
public  realise  (hat  many  of  their  favourite 
lotions,  salves  and  other  medicaments  will 
probably  disappear?".  A  thoroughly  good 
thing  too  in  our  opinion.  Does  anyone 
really  think  that  a  dose  of  Glaubers  salt 
is  the  most  effective  way  of  treating 
rheumatism,  or  that  a  dose  of  aloin  and 


The  Consumer  Transactions  (Restrictions 
on  Statements)  Order  1976  (HM  Station- 
ery Office,  £020)  was  made  following 
recommendations  from  the  Consumer 
Protection  Advisory  Committee.  It  pro- 
hibits people,  in  the  course  of  business, 
from  applying  terms — in  shops,  advertise- 
ments or  statements  on  goods — which  are 
void  under  the  Sale  of  Goods  Act  1893  or 
Sale  of  Goods  (Implied  Terms)  Act  1973, 
and,  secondly,  from  supplying  statements 
about  the  consumer's  rights  against  the 
supplier  relating  to  quality,  fitness  or 
description  of  the  goods  without  at  the 
same  time  notifying  the  consumer  that 
his  statutory  rights  are  not  affected.  The 
Order  would  also  prevent  manufacturers 
or  wholesalers  from  supplying  goods  bear- 
ing statements  about  their  obligations  to 
the  purchaser  unless  accompanied  by  a 
further  statement  that  the  consumer's 
statutory  rights  are  not  affected. 

The  Mail  Order  Transactions  (Infor- 
mation) Order  1976  (HM  Stationery  Office, 
£0  12)  are  also  published  this  week. 


phenolphthalein  is  indicated  for  billious- 
ness,  or  that  chalk  and  light  magnesium 
carbonate  is  necessarily  the  best  indiges- 
tion remedy?  We  do  not  think  so  and 
judging  from  the  prescriptions  we  dispense 
neither  do  our  general  practitioners. 

Unfortunately  for  the  PAGB,  we  tend 
to  find  confirmation  of  our  pharmaco- 
logical knowledge  in  the  products  of  the 
major  "ethical"  manufacturers,  which  are 
usually  effective  and  whose  distribution  is 
confined  to  pharmacies. 

Here  surely  lies  the  heart  of  the  matter. 
An  increase  in  restriction  of  medicines  to 
pharmacies  and  an  increasing  concern  in 
the  sale  and  recommendation  of  medicines 
by  pharmacists,  will  inevitably  lead  to  a 
decrease  in  those  old-established  products 
which  are  outdated  and  irrelevant  today. 
This  can  only  be  for  the  public  good. 

C.  L.  Holmes 
C.  H.  Holmes 
Crail,  Fife 

QBE  congratulations 

May  I  use  the  columns  of  your  journal  to 
express  our  sincere  congratulations  to  Jack 
Charlton  on  his  being  awarded  the  OBE. 
The  politics  of  pharmacy  are  such  that  it 
is  difficult  to  pay  tribute  to  an  individual 
until  he  either  retires  or  expires ;  it  is  even 
more  difficult  when  the  person  concerned 
is  not  a  pharmacist. 

On  behalf  of  Lincolnshire  Pharma- 
ceutical Committee  I  would  like  to  take 
this  opportunity  of  expressing  our  admira- 
tion for  the  immense  dedication  to  phar- 
macy that  Jack  Charlton  has  shown  over 
many  years.  He  has  laboured  hard  and 
long  with  unstinting  energy  and  deter- 
mination. I  know  that  all  chemist 
contractors  will  wish  to  join  with  us  in 
this  tribute  to  his  enormous  contribution. 

On  behalf  of  the  Lincolnshire  Pharma- 
ceutical Committee  Graham  Walker 

Secretary 

Candidate's  thanks 

May  I,  through  your  columns,  express  my 
sincere  thanks  to  all  those  who  gave  me 
their  vote  in  the  recent  Council  election. 

J.  E.  Balmford 
Lichfield,  Staffs 
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Study  confirms  competition 
in  drug  industry 


One-third  of  all  new  medicinal  products 
introduced  by  the  pharmaceutical  industry 
in  Great  Britain  during  1962-70  were 
priced  lower  than  those  of  existing  substi- 
tutes, according  to  Dr  Duncan  Reekie, 
department  of  business  studies,  University 
of  Edinburgh. 

Speaking  in  London  on  Tuesday  at  a 
meeting  arranged  by  the  Office  of  Health 
Economics,  Dr  Reekie  mentioned  the  two 
opposing  views  on  whether  or  not  price 
competition  existed  in  pharmaceuticals. 
The  Sainsbury  Committee  in  1967  had 
expressed  the  conventional  opinion  that 
there  is  no  "significant  degree"  of  com- 
petition. The  argument  was  that  medicines 
are  a  necessity ;  pharmaceutical  markets 
are  oligopolistic ;  price  changes  are  rare ; 
promotion  and  research  expenditures  are 
high,  thus  many  writers  had  assumed  that 
the  prices  of  new  drugs  would  be  pitched 
well  above  the  levels  of  existing  products 
and  that  they  would  remain  monopolistic- 
ally  high.  Even  when  price  differences  do 
occur,  those  who  held  that  view  would  not 
expect  them  to  affect  market  performance. 

Other  extreme 

The  opposite  view  was  that  the  industry 
is  not  monopolistic ;  that  price  com- 
petition does  take  place ;  that  doctors  are 
aware  of  price  differentials ;  and  that 
pharmaceutical  companies  price  their 
innovations  accordingly.  If  this  is  so  then 
major  new  medicines  can  be  expected  to 
be  priced  well  above  the  prices  of  exist- 
ing products,  while  minor  variants  will  be 
priced  below  existing  levels  to  give  them 
a  promotional  advantage.  Additionally, 
major  therapeutic  advances  will  be  reduced 
from  their  original  high  price  over  time 
as  competitive  obsolescence  sets  in.  Or, 
more  dramatically,  they  may  be  priced  at 
low  levels  at  the  time  of  introduction, 
especially  if  their  competitive  lead  is 
expected  to  be  short  lived. 

In  economic  terms,  these  alternative 
extremes  were  known  as  "skimming"  and 
"penetration"  price  policies  respectively, 
said  Dr  Reekie.  Moreover,  according  to 
this  opposite  view,  higher  priced  medicines 
would  not  be  as  successful  as  lower  priced 
ones,  other  things  equal. 

To  assess  the  validity  of  the  two  views, 
the  speaker's  new  study  examined  almost 
all  the  new  chemical  entities  introduced 
onto  the  prescription  medicine  market  in 
the  UK  between  1962  and  1970.  The  pro- 
ducts were  ranked  in  order  of  therapeutic 
importance.  This  information  was  then 
compared  with  their  respective  daily 
dosage  cost  (relative  to  close  substitutes) 
and  with  their  levels  of  achieved  sales  in 
their  first  few  years  of  life. 

From  the  125  new  compounds  examined, 
Dr  Reekie  obtained  the  following  results :  ' 
One  third  of  all  innovations  were  intro- 


duced at  lower  prices  than  existing 
substitutes. 

A    whole    continuum    of  "penetration: 
skimming"  price  policies  was  followed. 
High  ranking  innovations  tended  to  be 
priced  more  highly  than  those  with  mini- 
mal or  zero  incremental  benefits. 
Price  falls  were  more  common  than  price 
rises  and  more  expensive  products  were 
relatively  more  likely  to  be  reduced  in 
price  than  cheaper  products. 
Most  minor  innovations  performed  poorly 
while  major  innovations  were  more  likely 
to  be  commercially  successful. 
Only  major  innovations  were  likely  to  be 
both  highly  priced  and  successful. 
Major  innovations  were  more  likely  to  be 
priced   at   "skimming"   levels   than  were 
minor  innovations. 

"Penetration"   policies  were  more  likely 

for  minor  innovations. 

When  minor  innovations  were  successful 

they  were  generally  low  priced. 

Even  a  low  price  could  not  prevent  most 

"marginal"  and  "near  identical"  advances 

being  failures. 

Major  innovations  were  unlikely  to  be 
low  priced  and  to  fail. 

Firms  avoided  pricing  minor  innovations 
at  high  levels. 

Major  innovations  tended  to  be  priced 
from  the  start  at  low  levels  if  a  super- 
seding innovation  (which  the  original 
innovator  presumably  anticipated)  ap- 
peared within  two  years  of  the  launch. 

"All  of  these  findings  are  at  odds  with 
the  conventional,  and  until  now  largely 
unchallenged,  view  that  the  pharmaceutical 
industry  is  not  subject  to  competitive  mar- 


The  Chemicals  Economic  Development 
Committee  has  published  the  first  edition 
of  "Financial  results  of  UK  chemical 
companies  1971/72—1974/75"  (price  £3  60, 
£3  87,  postage  paid,  from  Neddy  Books, 
NEDO.  Millbank  Tower,  London  SW1P 
4QX).  The  report  provides  information 
about  companies'  financial  performance 
and  results  for  230  chemical  companies 
employing  150  people  or  more.  The  com- 
bined activities  of  these  companies  repre- 
sent at  least  90  per  cent  of  the  L)K 
chemical  industry. 

There  are  three  sets  of  tables  for  each 
company.  The  first  gives  an  overall  view 
of  company  performance  in  terms  of  main 
financial  indicators,  eg  sales,  profit,  cash 
flow  and  employees.  The  second  details 
how  each  company  divided  its  gross  in- 
come and  the  third  how  it  used  its  funds. 

In  addition  to  information  about  indi- 
vidual companies,  the  report  also  includes 
two  sets  of  industry  tables.  The  historic 
cost  data  of  individual  companies  has  been 
aggregated  to  give  a  broad  industry  pic- 


ket forces  in  respect  of  its  prices." 
However,  Dr  Reekie  emphasised  that  the 
findings  relate  to  the  UK  only,  and  that 
they  could  be  associated  with  the  exist- 
ence of  the  NHS  as  a  strong  "monopsony" 
buyer.  However,  he  doubted  whether  the 
"monopsony  cudgel"  of  the  NHS  could 
have  produced  "the  detailed,  rational  and 
competitive  pricing  behaviour"  which  his 
study  seemed  to  have  revealed. 

Mr  J.  H.  Fingerhut,  formerly  of  Merck 
Sharp  &  Dohme,  said  the  speaker's  find- 
ings had  been  overtaken  by  events.  The 
figures  given  were  history  because  of  the 
much  higher  inflation  rate  that  had  taken 
place  in  the  past  few  years.  Dr  Reekie 
replied  that  at  the  time  the  work  was 
begun  1970  was  the  latest  year  for  which 
all  the  figures  were  available.  A  review  of 
subsequent  years  could  be  done  but  it 
would  be  costly.  In  any  case,  he  was  of  the 
opinion  that  if  the  higher  inflation  rate 
was  allowed  for,  the  figures  now  published 
would  be  applicable  to  recent  years. 

Dr  M.  S.  Barber,  Beecham,  said  a  pro- 
duct's success  resulted  not  from  its  pricing 
but  from  the  amount  of  marketing  effort 
put  into  its  sale. 

When  Mr  Michael  Peretz,  ABPI 
president,  addressed  the  meeting  on  the 
significance  of  price  control  schemes,  he 
drew  attention  to  the  "frightening"  in- 
creases in  cost  of  machinery  replacement, 
research  and  development,  etc.  Mr  Paul 
Hodgkins,  vice-president  ABPI,  speaking 
on  the  commercial  implication  of  the 
Government's  price  control  policy, 
claimed  there  was  a  loss  of  confidence  in 
investment.  "Price  control,  once  estab- 
lished, is  difficult  to  get  rid  of."  Any  price 
set  in  the  UK  had  a  great  bearing  on  what 
other  countries  would  pay  for  those  goods 
when  imported  from  the  UK.  Once  the 
price  was  fixed  for  a  new  product,  it  was 
difficult  to  revise  it  upwards. 

□  The  background  to  the  symposium  was 
given  by  Mr  G.  Teeling-Smith,  director 
OHE,  who,  in  a  paper  delivered  in 
Canberra  18  months  ago.  first  advanced 
the  hypothesis  that  prescription  medicines 
face  the  same  price  competition  as  other 
innovative  goods. 


ture.  For  example,  the  profitability  of  the 
industry  (as  measured  by  pre-tax,  pre- 
interest  profit  as  a  percentage  of  capital 
employed)  increased  from  127  per  cent 
in  1971/72  to  18  per  cent  in  1973/74,  but 
fell  slightly  to  an  estimated  16  7  per  cent 
in  1974/75. 

Recent  work  by  the  accountancy  staff 
of  the  Monopolies  and  Mergers  Com- 
mission on  approximately  50  chemical 
companies  per  year  is  also  included. 

In  a  foreword  to  the  report  EDC 
chairman  Lord  Allen  says:  "Management 
and  unions  and  their  representatives  with- 
in industry  need  to  conduct  their  discus- 
sions against  a  background  of  full  and 
objective  information  about  the  current 
financial  results  of  companies  and  past 
trends  in  them.  Any  assessment  of  the 
future  prospects  of  the  various  industry 
sectors,  and  decisions  about  the  problems 
facing  them  also  need  to  be  set  in  the 
context  of  such  information.  It  is  hoped 
that  these  tables  will  be  of  assistance  in 
this  respect." 


Chemical  companies  under  scrutiny  from  NEDO 
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Boots  purchase  stake 
in  Paris  store 

The  Boots  Co  has  agreed  with  the  Societe 
Francaise  des  Nouvelles  Galeries  to  pur- 
chase a  majority  stake  in  the  Paris 
cosmetics  and  toiletry  store  operating 
under  the  name  Sephora.  The  deal  is  sub- 
ject to  the  agreement  of  some  minority 
shareholders  and  to  the  consent  of  the 
British  and  French  governments. 

Boots  have  been  looking  at  Europe  for 
some  time.  This  is  their  first  retailing 
venture  there.  The  majority  of  French 
women  buy  their  cosmetics  from  small 
parfumeries ;  only  a  small  proportion  of 
sales  go  through  pharmacies.  Nouvelles 
Galeries,  the  biggest  department  store 
operators  in  France  opened  Sephora  as  a 
unique  venture  in  that  it  is  a  6,000  sq  ft 
store,  some  six  to  ten  times  the  size  of  the 
average  parfumeries. 

In  the  new  set  up,  to  the  Novelles 
Galeries  knowledge  of  the  French  market. 
Boots  add  their  expertise  in  the  multiple 
retailing  of  cosmetics  and  perfumes.  Two 
new  sites  in  Northern  France  are  being 
sought  urgently  for  more  Sephora  stores. 

Birmingham  pharmacies 
change  hands 

J.  D.  Jenkins  Ltd  have  sold  their  interest 
in  five  pharmacies  in  the  Birmingham  area. 
The  company,  a  subsidiary  of  Salpharm 
Ltd,  are,  however,  planning  expansion  of 
their  pharmacy  operations  in  London  and 
the  Home  Counties,  where  they  already 
operate  a  number  of  shops.  Purchase  of  a 
number  of  pharmacies  in  this  area  is 
currently  being  negotiated. 

It  is  understood  that  the  pharmacies  at 
191  Dudley  Road,  Birmingham,  and  479 
Bearwood  Road,  Smethwick,  are  being 
acquired  by  Prajay  Partners  Ltd,  and  those 
at  4  Sunbury  Road,  Longbridge,  228  Soho 
Road,  Handsworth,  and  8  West  Smethwick 
Shopping  Precinct,  by  Trident  Enterprises 
(London)  Ltd. 

EEC  Commission  fines 
Roche  over  contracts 

The  EEC  Commission  has  fined  F. 
Hoffmann-La  Roche  300,000  units  of 
account  because  of  an  alleged  breach  of 
Article  86  of  the  Treaty  of  Rome  by 
Roche's  "fidelity  agreements"  giving  re- 
bates to  industrial  customers  for  vitamins. 

In  a  statement  on  the  decision  last  week, 
Roche  said  that  it  would  be  considering 
whether  to  bring  an  action  before  the 
European  Court  of  Justice.  "In  this  way 
the  decision,  influenced  as  it  is  by  political 
considerations,  would  be  subjected  to  legal 
scrutiny.  The  Brussels  authorities  have 
based  their  case  on  documents  provided 
by  a  former  employee  of  Roche  whose 
action  is  still  the  subject  of  legal  proceed- 


ings which  were  instituted  by  the  Swiss 
authorities  and  in  which  Roche  is  not  a 
party." 

Drawing  attention  to  the  time  elapsing 
since  the  allegations  were  first  made — 
more  than  two  years — Roche  say  they  are 
gratified  that  there  is  no  further  mention 
of  the  23  customers  originally  cited. 
"Roche  is  confident  that  the  contractual 
stipulations  henceforth  declared  to  be 
illegal  do  not  constitute  a  restraint  of 
competition.  In  their  decision  the  EEC 
Commission  has  ordered  these  clauses  to 
be  annulled,  although  this  had  already 
been  done  immediately  after  the  misgivings 
of  the  European  authorities  were  known. 

"The  EEC  authorities  concerned  with 
the  terms  of  competition  have  so  far 
offered  no  comments  on  the  proposed 
new  contracts  submitted  to  them  for 
approval  a  year  ago."  The  decision,  say 
Roche,  has  created  a  new  legal  situation 
which  could  not  have  been  known  when 
the  original  contracts  were  concluded. 

Roche  md  returns  to 
academic  medicine 

Dr  John  Marks,  managing  director  of 
Roche  Products,  is  to  leave  the  company 
in  order  to  return  to  academic  medicine. 
Dr  Marks  steered  the  company  during  its 
clashes  with  the  Government  over  the  prices 
of  Valium  and  Librium — and  throughout 
maintained  a  high  level  of  investment  in 
the  UK,  expanding  both  research  and 
production.  In  a  message  to  senior  manage- 
ment, the  chairman  of  Hoffmann-La  Roche 
Dr  Adolf  Jann,  paid  tribute  to  Dr  Marks' 
inspiring  leadership. 

Dr  Marks'  successor  will  be  Mr  William 
Gerard,  an  Aberdeen  University  graduate 
with  wide  experience  of  the  pharmaceutical 
industry.  Initially  specialising  in  marketing 
and  product  development,  he  became 
managing  director  of  Eli  Lilly  in  1967  and 
joins  Roche  from  Berk  Pharmaceuticals, 
where  he  has  been  managing  director  since 
1971. 

Abbott's  new  R&D  building 
officially  opened 

The  new  Abbott  International  Research 
and  Development  Centre,  Queenborough, 
was  officially  opened  on  June  4  by  Dr 
Herb  M.  Gross,  vice-president,  scientific 
affairs. 

The  ll,500sq  ft  building  will  house  the 
research  and  development  team  of  30 
pharmacists  and  technicians  who  support 
the  33  Abbott  manufacturing  plants 
throughout  the  world.  The  company 
moved  to  the  120  acre  Queenborough  site 
in  1962. 

£24m.  MSD  plant  for 
Irish  Republic 

A  new  plant  to  manufacture  bulk 
medical  products  has  been  opened  in  the 
Republic  of  Ireland  by  Merck  Sharp  & 
Dohme  (Ireland)  Ltd.  The  plant,  which 
covers  40  acres  on  a  188  acre  site  in  co 
Tipperary,  represents  an  investment  of 
£24  million,  and  has  been  grant-aided  by 
the  State-sponsored  Industrial  Develop- 
ment Authority  (IDA). 

The  new  facility  is  Merck's  largest  single 
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investment  outside  the  United  States  and 
combines  "an  exceptional  level  of  auto- 
mation with  the  most  sophisticated 
chemical  manufacturing  techniques."  All 
the  output  will  be  exported.  The  first  pro- 
ducts to  be  manufactured  are  indometh- 
acin,  amitriptyline  and  cyproheptadine, 
but  this  range  may  be  widened  in  the 
future  to  encompass  other  Merck  products. 

Briefly 

J.  Cox  &  Son  have  opened  a  new  branch 
pharmacy  at  15  St  Catherine's  Road, 
Grantham,  Lines,  under  the  management 
of  Mr  Stephen  J.  Yates,  BPharm,  MPS. 

Savory  and  Moore  Ltd  have  acquired  the 
business  formerly  trading  as  S.  C. 
Halliday  &  Co,  48  London  Road  North, 
Lowestoft,  Suffolk.  They  have  also  closed 
the  business  at  6  Pont  Street,  London 
SW1  (formerly  Bradley  and  Bourdas)  and 
at  2  Barclays  Bank  Buildings,  Chapel 
Road,  Worthing,  on  expiry  of  their  leases. 
A  second  half  improvement  in  profit  from 
£16-76m  to  £21m  by  Metal  Box  reduced 
the  first  half  shortfall  of  £7  94m,  leaving 
the  pre-tax  figure  at  £33  01m  for  the  year 
to  March  31  (£36  71m  for  the  previous 
year).  Sales  grew  from  £455  59m  to 
£524  49m.  Mr  Alex  Page,  chairman,  says 
the  year  was  an  exceedingly  difficult  one, 
with  customer  de-stocking  at  the  beginning 
of  the  year  more  severe  than  anticipated. 
A  new  distribution  centre  to  serve  UK 
customers  has  been  opened  by  the  photo- 
graphic products  department  of  Du  Pont 
(UK)  Ltd.  The  complex  at  St  Neots, 
Cambridgeshire,  now  comprises  manufac- 
turing, distribution,  marketing  services  and 
sales  offices,  supported  by  a  technical 
education  centre.  The  products  handled 
are  primarily  for  use  in  the  printing  and 
graphic  arts,  medical  and  industrial  x-ray, 
and  electronic  markets. 

Ayrton,  Saunders  &  Co  Ltd  report  a  31 
per  cent  increase  in  sales  to  £5,605,488 
(£4,269,730)  in  the  year  ended  February 
28.  Profit  before  taxation  increased  by 
£131,661  to  £435,855.  Recommended 
dividend  9.06975  per  cent.  Commenting  on 
the  sales,  Mr  D.  R.  Leith,  chairman  states 
the  sales  "mix"  is  more  favourable  and 
there  had  been  a  gain  in  productivity.  How- 
ever, due  to  political  changes  abroad  there 
had  been  a  check  to  overseas  sales 
progress. 


Appointments 


Salpharm  Ltd:  Mr  C.  H.  Goodwin  and  Mr 
C.  H.  Bajaria  have  been  appointed  to  the 
board  of  Salpharm  and  its  subsidiaries 
A.  J.  Box  &  Drivers  Ltd,  J.  D.  Jenkins 
Ltd,  and  Rexnell  Ltd. 

Coty  Ltd:  Mr  Roy  Stevens  has  been 
appointed  marketing  director  of  the  UK 
company.  For  the  past  five  years  he  has 
been  with  Audits  of  Great  Britain  Ltd, 
developing  a  research-based  marketing 
consultancy  covering  all  toiletries  and 
cosmetics  in  the  UK. 

Max  Factor:  Mr  Peter  Van  Oss.  pre- 
viously a  director  of  Boots  the  Chemists 
Ltd  and  head  of  sales  and  merchandising, 
has  joined  the  board  as  deputy  managing 
director  and  director  of  marketing.  Mr 
Terry  Clark  has  been  promoted  to  market- 
ing division  director,  and  Mr  Keith  Gould 
to  sales  division  director. 
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Market 
News 


An  indecisive  week 

London,  June  16:  With  the  value  of  the 
£  back  at  something  like  the  level  of  two 
weeks  ago  and  having,  it  is  believed,  to 
require  support  from  the  Bank  of  England 
in  order  to  hold  that  level,  buyers  of 
crude  drugs  and  essential  oils  were  as 
undecided  about  doing  business  as 
dealers  were  about  quoting  firm  prices. 
Hence  transactions  tended  to  be  made  to 
cover  only  immediate  requirements. 

Buchu,  gentian  root  and  henbane  were 
lower  in  price  in  anticipation  of  new 
crops.  Botanicals  from  US  dollar  currency 
sources  were  again  marked  up.  They  in- 
cluded cascara,  cherry  bark,  hydrastis, 
ipecacuanha,  styrax  and  witchhazel 
i leaves.  Also  dearer  were  some  Indian 
'aromatic  seeds  and  spices.  Lemon  peel 
[has  climbed  back  to  £1,400  metric  ton. 

There  were  few  important  price  move- 
ments in  essential  oils.  Bourbon  geranium 
was  unobtainable  during  the  week.  In 
pharmaceutical  chemicals  glycerin  is  now 
iat  £564  metric  ton  for  1-ton  lots.  It  is 
Relieved  that  the  firm  tone  in  this  sector 
'will  be  maintained  for  many  months. 

Pharmaceutical  chemicals 

Acetomenaphthone:  100-kg  lots,  £0.64i  kg. 
Ammonium  bicarbonate:  BPC  E127.05  metric  ton, 
ex-works. 

Ammonium  acetate:  BPC  1949  crystals  £0.45  kg 
in  50-kg  lots;  strong  solution  BP  1953  £0.1841  kg 
in  200-kg  lots. 

Ammonium  chloride:  Pure  in  50-kg  lots  £0.2131 
kg  for  powder. 

Ascorbic  acid:  (Per  kg)  £7.95;  5-kg  £6.88;  25-kg 

£5.23;  sodium  ascorbate,  plus  7p;  silicone-coated, 

(per  kg)  £8.14;  5-kg  £7.08;  25-kg  £5.45. 

Aspirin:  10-ton  lots  £1.06  kg;  1-ton  £1.12. 

Calciferol:   (Per  kg)   £41.90;  5-kg  £40.90. 

Calcium  lactate:  250-kg  lots  £412  metric  ton. 

Calcium  pantothenate:  £6.10  kg. 

Carotene:  Suspension  20  per  cent  £30.50  kg. 

Cyanocobalamin:  £2.50  per  g. 

Dexpanthenol:  (Per  kg)  £13.15;  5-kg  £12.10. 

Glycerin:  1-5  ton  lots  £564  metric  ton  in  250-kg 

returnable  drums;  5-ton  lots  £561. 

Hydroxocobalamin:  £5.00  per  g. 

Magnesium  sulphate:  BP  from  £85.00  metric  ton; 

commercial  £74.00;  exsiccated  £196.40. 

Methyl  salicylate:  £0.83  kg  for  5-ton  lots;  £0.87 

for  1-ton. 

Nicotinamide:  £4.35  kg,  50-kg  lots  £2.80  kg. 
Nicotinic  acid:  £2.80  kg  (50-kg  lots). 
Pyridoxine:   (Per  kg)   £20.96;   5-kg  £19.90;  25-kg 
£19.30. 

Ribollavine:  (Per  kg)  £24.20;  5-kg  lots  £23.10; 
25-kg  £22.40. 

Salicylic  acid:  (kg)  5-ton  lots  £0.86  kg;  1  ton 
£0.87. 

Sodium  pantothenate:  (per  kg)  £13.75;  5-kg 
£12.70. 

Sodium  thiosulphate:  Photo  grade  £131.50  metric 
ton,  delivered. 

Thiamine  hydrochloride:  Per  kg  £12.00;  5-kg 
£11.00;  25-kg  £10.50. 

Tocopheryl  acetate:  DL  alpha  (per  kg),  £14.45; 
5-kg  £13.45.  Dry  25  per  cent  (per  kg)  £12.85; 
5-kg  £11.85;  25-kg  £11.40. 

Vitamin  A:  Acetate  powder,  (per  kg)  £11.90;  5-kg 
£10.85.  Palmitate  oil  1  miu  (Per  kg)  £12.05;  5-kg 
£10.95. 

Vitamin  D2:  See  calciferol. 
Vitamin  E:  See  tocopheryl  acetate. 

Crude  drugs 

Balsams:  (kg)  Canada  £13.00;  £12.50,  cif  for 
shipment.  Copaiba:  BPC  £1.50  spot;  £1.55. 
cif.  Peru  £6.60  spot;  £6.50.  cif.  Tolu  £3.40  spot; 
£3.30,  cif. 

Buchu:  Rounds  £2.25  kg  spot;  £1.95,  cif. 
Camphor:    Natural    powder,    £4.00   kg,    in  bond. 
Synthetic  £0.70. 

Cascara:  £860  metric  ton  spot;  £750,  cif. 
Cherry  bark:  Spot  £695  metric  ton;  £680,  cif. 


Chillies:  Mombassa  unquoted. 

Cinnamon:  (cif)  Seychelles  bark  £350  ton.  Ceylon 

quills  4  O's  £0.56  lb. 

Henbane:  Niger  £870  metric  ton  spot;  £860,  cif. 
Ginger:  (ton,  cif)  Cochin  £915;  Jamaican  (spot) 
£1,000.  Nigerian  split  £450,  peeled  £595.  Sierra 
Leone  £650. 

Hydrastis:  (kg)  £9.00  spot;  £8.80,  cif. 
Ipecacuanha:  (kg)  Costa  Rica  spot  £4.15;  £4.10, 
cif. 

Jaiap:  Mexican,  basis  15  per  cent,  £1.90  kg  spot; 
£1.75,  cif. 

Lemon  peel:  Unextracted  £1,400  metric  ton  spot; 
£1,350,  cif. 

Pimento:  Jamaican  1,675  US  dollars  ton,  cif. 
Pepper:    (ton)    Sarawak   black  £990  spot;  £930, 
cif.  White  £1,185;  shipment  £1,110,  cif. 
Seeds:  (metric  ton,  cif)  Anise:  China  star  forward 
£515.     Caraway:     Dutch    £365.     Celery:  Indian 
£415.  Coriander:  Moroccan  £235.  Cumin:  Egyptian 
£500;   Turkish  £500;   Iranian  £580  nominal.  Dill: 
Indian     £225.     Fennel:     Indian     £425;  Egyptian 
£220.  Fenugreek:  £124. 
Styrax:  £3.20  kg  spot;  shipment  £3.10,  cif. 
Turmeric:  Madras  linger  £265  ton,  cif. 
Witchhazel  leaves:  Spot  £2.95  kg;  £2.90,  cif. 

Essential  and  expressed  oils 

Almond:  Sweet  in  drum-lots  £1.20  kg. 

Anise:  (kg)  £16. 5C  spot,  £16.00,  cif. 

Bois  de  rose:  (kg)  £4.60  spot. 

Buchu:  South  African  £155  per  kg  spot. 

Camphor  white:  £0.85  kg  spot;  £0.80,  cif. 

Caraway:  Imported  £16.00  kg;  English  £28.00. 

Cardamom:  English  distilled  £120  kg. 

Cassia:  Chinese  spot  and  shipment  not  quoted. 

Cedarwood:  Chinese  £1.00  kg  spot;  £1.05,  cif. 

Celery:  English  £28.00  kg. 

Citronella:  Ceylon  £1.25  kg  spot;  £1.19,  cif,  Java 

and  Chinese  £1.50,  cif. 

Coriander:  Imported  Russian  £19.50  kg  spot. 

Dill:  £15.00  in  drum-lots. 

Fennel:  Spanish  sweet  £9.00  kg  spot. 

Geranium:  No  offers. 

Lavandin:  About  £5.00  kg. 

Lavender  spike:  £10.00-£1 1 .00  kg  spot. 

Lemongrass:  Spot  £4.50  kg;  £3.45,  cif. 

Lemon:  Sicilian  best  grades  about  £7.20  kg. 

Lime:  West  Indian  about  £8.60  kg  spot. 

Nutmeg:    (per    kg)    English-distilled    from  West 

Indian  £22,00;  from  East  Indian  £20.00;  imported 

£7.00. 

Olive:  Spot  ex-wharf,  Spanish  £1.120  per  metric 
ton  in  200-kg  drums;  Mediterranean  origin  £1,150; 
Tunisian  £1,170.  Subject  to  EEC  levy  alterations. 
Sandalwood:  Mysore  £52.50  kg  spot  and  cif. 
Spearmint:  American  Far  West  spot  £9.30  kg. 
Chinese  spot  unquoted;  £7.25  kg,  cif. 

The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press. 


Westminster  report 

Lords  approve  order  on 
lUDs  and  lens  solutions 

An  Order  extending  certain  Medicines 
Act  controls  to  intra-uterine  devices,  con- 
tact lenses  and  lens  solutions  was  approved 
fay  the  House  of  Lords  last  week  (C&D, 
May  29,  p784). 

Lord  Wells-Pestell  stressed  that  the 
Medicines  (Specified  Articles  and  Sub- 
stances) Order  1976  would  not  bring  the 
Act's  controls  into  force  immediately. 
Further  regulations  would  lay  down  a 
timetable  for  the  introduction  of  licensing, 
and  manufacturers  would  be  allowed  tran- 
sitional periods  to  accustom  themselves 
to  the  requirements.  Different  dates  would 
be  proposed  for  the  introduction  of 
licensing  for  the  different  classes  of  pro- 
ducts and  the  comments  of  the  profes- 
sional organisations  involved  would  be 
sought  before  the  proposals  were  finalised. 

More  reassurance  on  drug 
advertising  in  journals 

Mr  Laurie  Pavitt  asked  the  Secretary  of 
State  for  Social  Services,  if  he  would  list 
in  the  Official  Report  the  subscription 
journals  he  regarded  as  exempt  from  the 
proposed  restrictions  on  promotion  ex- 
penditure by  the  drug  industry.  Mr  David 
Ennals  replied  in  a  Commons  written  ans- 
wer on  Monday  "that  we  want  a  substan- 
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Glutethimide— an  'unsafe' 
alternative  hypnotic 

If  doctors  must  prescribe  hypnotics  they 
should  think  twice  before  prescribing  any- 
thing other  than  nitrazepam,  recommends 
a  leading  aiticle  in  last  week's  British 
Medical  Journal. 

Glutethimide  is  not  a  suitable  alterna- 
tive to  barbiturates,  the  author  says. 
Reports  suggest  severe  glutethimide 
poisoning  is  an  even  greater  danger  to 
life  than  comparable  barbiturate  over- 
dosage as  the  former  carries  a  greater  risk 
ol  pulmonary  or  cerebral  oedema,  con- 
vulsions and  sudden  apnoea  and  has  a  high 
potential  for  inducing  dependence.  Eth- 
clorvynol  in  overdosage  can  produce  deep 
and  protracted  coma;  chloral  hydrate  and 
its  derivatives  and  methaqualone  are  also 
unsafe,  the  author  concludes. 

Corsodyl  in  gingivitis 

Promotion  of  Corsodyl  for  periodontal 
disease  should  cease,  claims  the  latest 
Drug  and  Therapeutics  Bulletin. 

Chlorhexidine  gel  1  per  cent  brushed 
onto  the  teeth  for  a  month  causes  a  small 
reduction  in  dental  plaque  and  gingivitis 
while  it  is  being  used  but  stains  the 
teeth  brown.  To  achieve  worthwhile  im- 
provement in  gingivitis  such  an  effect 
would  have  to  be  maintained  for  many 
years.  Whether  Corsodyl  can  do  this  is 
not  known,  the  bulletin  adds,  and  until  it 
has  been  shown  to  do  so  the  gel  cannot 
be  recommended  for  most  patients  with 
periodontal  disease  However,  it  may  im- 
prove mouth  cleanliness  in  patients  with 
sore  mouths,  including  those  recovering 
from  oral  surgery  (see  below). 


tial  reduction  in  the  level  of  expenditure 
on  sales  promotion  which  is  allowed  as  a 
cost,  under  the  Voluntary  Price  Regulation 
Scheme,  in  assessing  whether  a  company's 
profits  are  reasonable.  At  the  same  time 
we  are  prepared  to  exclude  from  this 
limitation  advertising  in  journals  which  de- 
rive or  will  derive  a  significant  part  of 
their  income  from  subscriptions."  No  list 
could  be  prepared  until  discussions  were 
completed  but,  in  spite  of  reports  to  the 
contrary,  advertisements  in  the  British 
Medical  Journal  would  be  free  from  the 
proposed  limitation. 

□  Mr  Pavitt  also  asked  the  Secretary  for 
Social  Services,  if  he  would  take  steps  to 
restrict  the  promotion  of  chlorhexidine 
gel  one  per  cent  as  a  treatment  for  gin- 
givitis, by  voluntary  agreement  with  the 
manufacturers.  Dr  David  Owen  pointed 
out  that  promotion  of  chlorhexidine  gel 
was  restricted  to  dental  practitioners  as  an 
adjunct  in  the  treatment  of  gingivitis  and 
such  use  was  acceptable. 

Coming  events 

Thursday,  June  24 

Bournemouth  Branch,  National  Pharmaceutical 
Union,  seminar  room,  postgraduate  medical 
centre.  Poole,  at  7.30  pm.  Annual  meeting. 

Advance  information 

Shcpex  1976.  Annual  shoplitting  exhibition,  Hotel 
Metropole,  Brighton,  September  19-22.  Details 
from  Westbourne  Exhibitions  Ltd,  Crown  House, 
Morden.  Surrey  SM4  5EB. 
Society  for  Drug  Research.  Symposium  on 
'  Fertility",  Chelsea  College,  Manresa  Road, 
London  SW3,  July  14  (fee  for  non-members.  £3). 
Details  from  Dr  A.  B,  Simmontls. 
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ENTEROSAN 


RELIEVES  STOMACH  UPSETS,  COLIC 
&  DIARRHOEA.  CONVENIENT  TABLETS 
CONTAINING  KAOLIN  AND  MORPHINE  IN  A  16  TABLET 
TRAVEL  PACK  OR  A  48  TABLET  FAMILY  PACK. 

Distributed  by: 

A.  J.  BOX  &  DRIVERS  LTD.,  32  POWERSCROFT  ROAD, 
FOOTSCRAY,  SIDCUP,  KENT.        Telephone  01-300  3377 


pellets  •  MOUTH  ULCERS 


RETAIL  PRlCh  *»p.       ihrtUt  PRICE  £2  per  dozen 
Available  from  your  wholesaler 


Classified 
Adverf 


vertisemerrts 


Post  to  Classified  Advertisements,  Chemist  &  Drug- 
gist, 25  New  Street  Square,  London  EC4A  3JA. 

Telephone  01-353  3212. 
Publication  date  Every  Saturday. 


Display/Semi  Display  £5-00  per  single  column 
centimetre,  min  25mm.  Column  width  42mm. 

Whole  page  £350  (254mm  x  178mm). 

Half  page  £200  (125mm  x  178mm). 

Quarter  page  £110  (125mm  x  86mm). 

Lineage  £1-00  per  line,  minimum  5  lines  @  £5  00. 

Box  numbers  £0-50  extra. 


Headings  All  advertisements  appear  under  appro- 
priate headings. 


Screen  100. 


Series  Discounts  5%  on  3  insertions  or  over.  10% 
on  7  insertions  or  over.  15%  on  13  insertions  or  over. 

Copy  date  4  pm  Tuesday  prior  to  publication  date. 
Advertisements  should  be  prepaid. 

Circulation  ABC  January/December  1975:  14,722 


Shopfitfing 


ALPLAN  LTD. 

"The  Shopfitting  People  Who  Care" 

Complete  total  Pharmacy  Shop- 
fitting  Service,  with  National 
Coverage.  Attractive  Finance 
arrangements  available.  For  free 
planning  and  advisory  service 
contact:  ALPLAN  SHOPFITTNG 
LTD.,  Alplan  House,  Cavalier 
Road,  Heathfield,  Newton  Abbot, 
Devon  TQ12  6TG.  Tele:  Bovey 
Tracey  (0626)  832059— (3  lines). 


SELF  SELECTION  will  increase  your 
toiletries  sales  sufficiently  to  pay  for 
a  complete  shop  modernisation.  As 
primary  manufacturers  of  wall  fittings 
and  counters  we  offer  very  early 
delivery  and  installation  in  just  one 
day,  or  overnight,  new  shops  or  old 
shops  or  part  shops.  Immediate 
quotations  without  obligation  for 
shopfronts  and  interiors.  Thirsk 
Shopfitting,  741-743  Garratt  Lane, 
London  SW17  0PD.  Telephone  01-946 
2291   (four  lines). 


DISPENSARIES  FIXTURES  AND 
FITTINGS.  Complete  service  by  spe- 
cialists. Phone  Allan  Campbell,  A.C. 
Shopfitters,  34B  Jeffery  Street,  Gill- 
ingham,  Kent.  Medway  (0634)  55508. 

CASH  REGISTERS  rebuilt  S3  new 
fully  guaranteed  from  £75.  Itemisers 
£165.  Call  and  see  our  rango.  Open 
Monday  to  Friday.  THIRSft  SHOP 
FITTINGS.  743  Garratt  Lane,  SW1? 
0PD.  Tel:  01-946  2291. 


FYNESTORE.  The  Chemists'  Shop- 
fitter  specialists  in  Dispensaries, 
Shopfronts,  Pharmacy  Planning  and 
all  allied  work.  14  Mimram  Road 
Hertford.  Tel.  54621.  NPU  recom- 
mended. 

INTERPLAN  SYSTEM  80  modular 
shopfittings,  attractive  units  at 
attractive  prices,  complete  instal 
lations.  NPU  recommended.  Brochure 
from  OLNEY  BROS.  LTD,  SHOP- 
FITTERS,  NORTHBRIDGE  ROAD 
BERKHAMSTED,  HERTS.  Tel:  5417-9 


Wanted 


URGENTLY  REQUIRED,  all  items 
connected  with  old-fashioned  Phar- 
macies— runs  of  drug  drawers,  shop 
Complete  interiors 
bought.  Telephone 
72319  or  Ashtead 
Robin  Wheeler,  7 
Ashtead,  Surrey. 


rounds,  jars,  etc 
of  pharmacies 
Ashtead  (Surrey) 
76626,    or  write 
Gladstone  Road, 


WE  WILL  PURCHASE  for  cash  a 
complete  stock  ot  a  redundant  line, 
including  finished  or  partly  finished 
goods,  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our  rep- 
resentative will  call  anywhere.  Write 
or  telephone  Lawrence  Edwards  & 
Co.  Ltd.,  6/7  Wellington  Close, 
Ledbury  Road,  London  W11.  Tel: 
Park  3137-8. 


A. &H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks. 

8    Norlhburgh    Street,  London 

EC1V   0BA.   Tel:   01-253  1184/5. 

Telegrams:  "Salvall",  London, 
E.C.1. 


Miscellaneous 


PHOTOKINA 

Cologne 
10-16  Sept  76 

Advantageous 
Inclusive  Travel 
Arrangements 

Enquiries  to 

FRAMES' 

Dept.,  C.&G.T. 
25/31  Tavistock  Place, 
London  WC1  H  9SG 
01-387  3488  Telex  25968 
or 

One  of  Frames'  many 
branch  offices 


LEICESTER 

FASHION  JEWELLERY 

Elegantly  displayed.  Super  fast 
sales.   Big   profits.   VAT  at  8%. 

Contact: 
STAR  GEMS  OF  LEICESTER 
160  Melton  Road,  Leicester 
Tel:  (0533)  667800 
Personal  Callers  Most  Welcome 


FASHION  JEWELLERY 
Jodez  (Manchester)  Ltd 

34  Shudehill,  Manchester  M4  1EY 

Tel:  061-832  6564 

Largest  and  most  exclusive 
range  of  direct  and  imported 
Continental  Jewellery,  Necklets, 
Pendants,  Dress  Rings,  Ear- 
rings, Brooches,  Bracelets,  Hair 
Ornaments. 

Suppliers  to  Chemists  over  20 
years. 

Sample  parcels  available. 
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ORDER  NOW 

CHEMIST  &  DRUGGIST 
DIRECTORY  1976 

Over    three    hundred    and  fifty 
pages  of  vital  information  for  all 
engaged    in   the  pharmaceutical, 
cosmetic  and  allied  industries. 
Lists  over  1 ,800  manufacturers 
Some  9,000  products  and  brand 
names 

Tablet  &  Capsule  Identification 
Guide 

National  Health  Service 

Medicines  Acts 

Value  Added  Tax 

Retail  and  Wholesale  Outlets 

These  are  just  some  of  the 
sections  included  in  the  1976 
edition.  Send  for  your  copy 
today: 

Chemist  &  Druggist, 
25  New  Street  Square, 
London  EC4A  3JA.  01-353  3212. 

Price  £12  inc.  postage  and 
handling.  C&D  subscribers  only 
£8  inc.  postage  and  handling. 


Printed  by  H.  O.  LLOYD  &  CO  LTD,  Islington,  London  N1  8HX,  and  published   by   BENN   BROTHERS   LTD,  25  New  Street  Square,   London   EC4A  3JA 

Registered  at  the  Post  Office  as  a  Newspaper.  12/16/36S. 


9  June  1976 


Chemist  &  Druggist  891 


■1  ANNUAL  BUYERS'  GUIDE  IB 

1976 

'Gifts',  125  High  Street, Colliers  Wood, London,  S.W.19. 

Last  year's  edition  of  this  invaluable  guide  to  the  gifts 
industry  was  sold  out  within  weeks  of  publication. 

It  contains  everything  you  need  to  make  business  buying  easier  in  the  gift  trade. 

*  Manufacturers  and  Suppliers  names  and  addresses. 

*  A  Buyers'  Guide  by  Products. 

*  Trade  Names. 

*  Easy  Reference  table  to  Wholesalers  and  their  Delivery  Areas. 

*  Trade  Organisations  and  Associations. 

Make  sure  you  don't  miss  this  issue.  ORDER  YOUR  COPY  OF  THE  GUIDE  NOW ! 
It  is  published  in  April  and  priced  at  £5.00.  You  will  save  that  much  in  the 
first  week  alone. 

Alternatively  for  £9**  you  can  become  a  subscriber  to  'Gifts'  receiving  11 
monthly  copies  and  the  Annual  Buyers'  Guide. 

Just  fill  in  the  order  form  now,  and  return  it  to  us  today. 


Please  supply  copy/copies  of  the  guide  on  publication  at  £5.00 

including  postage  and  handling. 

Please  enter  as  subscribers  for  one  year  at  a  cost  of  £9**  (11  Monthly 
issues  and  the  Guide) . 


I  enclose  payment  of 

Company   

Address  and  Tel.  No. 


Signature 


*  * 


Overseas  £11.00. 
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high  quality  £ 
tablets  and  capsules... 

we're  in  business 

^  seuuard  phamacee! 

Seward  Pharmaceutical,  Imberhorne  Lane,  East  Grinstead,  Sussex,  England  RH1 9  1 QX 


A  member  of  the  Medical  Division  of  UAC  International 


Telephone  our  Sales  Department  on  East  Grinstead  (0342)  21 436/9 


